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This  Is 

NOHeeein 

Salesman 


T  HE  men  from  Heekin  know  what  it  is  all 
about.  You'll  find  them  in  overalls  working 
right  along  with  the  crew  .  .  .  men  from 
the  Heekin  Food  Research  Department  or 
Heekin  salesmen  "just  helping  out." 

Canners  who  use  Heekin  Cans  know  this. 


They  know  that  Heekin's  men  know  food  . . . 
in  the  fields  ...  at  the  cannery  ...  in  the 
can.  They  know  the  problems  of  the  canner. 
Some  day  you  may  want  to  know  more 
about  the  folks  at  the  Heekin  Can  Co.  Cer¬ 
tainly,  we  would  like  to  work  with  you. 


CANNED  FOODS  ARE  FINE  FOODS  ALL  OVER  THE  WORLD 


THE  HEEKIN  CAN  COMPANY,  CINCINNATI,  OHIO 

Heekin  Cans 

(P-e^cmcit 


THE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  Judge,  Manager  and  Editor.  Arthur  ]. 
Judge,  Advertising.  Yearly  Subscription  price:  U.  S.  A. — $3.00;  Canada — $4.00;  Foreign — $5.00.  Advertising  rates  upon  application.  Forms  close  Wednes 
cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office,  Baltimore,  Md.,  under  Art  of 
March  3rd,  1879. 


CAN  MACHINERY  CO 


Vacuum  packed  products  have  fo¬ 
cused  attention  on  one  of  the  “sore 
spots”  of  square  can  manufacture, 
namely,  the  flanging  operation. 

The  old  flanging  method  had  a  tear¬ 
ing  effect  on  the  tinplate  and  set  up 
definite  shear  stresses  in  the  metal. 
The  flanges  frequently  cracked  at 
the  corners  of  the  can .  Cans  which 
had  been  strained  in  flanging  to 
just  short  of  a  break  appeared  to  be 
all  right  but  when  the  flanges  were 
subjected  to  the  added  strain  of 
double-seaming,  they  broke  and 
cans  and  contents  were  lost. 

Some  square  can  products  with¬ 
stand  these  small  leaks  but  vacu¬ 
um-packed  spiced  ham,  corn  beef, 
asparagus,  etc.,  require  perfect  con¬ 
tainers.  The  No.  229  Flanger  was 
developed  to  satisfy  this  need. 
Plug-dies  flange  both  ends  of  the 
cqn  at  the  same  time,  like  round- 
can  flanging.  The  metal  FLOWS 
into  the  contour  of  the  flanging 
chuck  without  undue  stress. 

Two  sizes,  for  large  and  small  cans. 
Built-in  drive  for  limit  switch  con¬ 
trol.  No  operator  required. 
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EDITORIALS 


COURAGE ! — Reaction  has  set  in,  following  the 
phenomenal  buying  up-surge,  as  might  well  have 
been  expected,  but  this  ought  not  to  disturb  the 
holders  of  canned  foods  stocks.  The  buyers  are  just 
getting  their  second  wind.  As  always  the  canners  were 
not  prepared,  and  were  taken  off  their  feet,  when  the 
buyers  rushed  at  them  as  they  did,  otherwise  the 
prices  on  canned  foods  would  have  jumped  very  much 
more  than  they  have.  And  full  advantage  of  the  pres¬ 
ent  lull  in  buying  will  be  taken  by  all  the  buyers  to 
assure  the  canners  that  the  bottom  has  dropped  out  of 
the  market — as  they  are  saying  about  the  stock  mar¬ 
ket — with  the  added  urge  to  sell  now. 

The  full  wants  of  the  buyers  have  not  yet  been 
covered,  unless  most  if  not  all  of  you  have  been  cleaned 
out  of  canned  foods  stocks ;  and  if  you  have,  what’s  the 
use  of  talking  about  it  now?  But  you  have  not,  and  we 
are  trying  to  guard  you  against  fear  and  false  rumors, 
and  to  tell  you  to  hold  tight  to  your  stocks,  unless  you 
are  offered  much  higher  prices  than  now  ruling. 

All  manner  of  students  are  turning  back  the  pages 
of  history  to  see  what  happened  at  the  beginning  of  the 
World  War,  and  that  is  good  procedure,  for  history  has 
a  practice  of  repeating  itself.  We  have  just  read  a 
most  interesting,  and  for  you  an  important,  admonition, 
on  the  front  cover  of  The  Pennsylvania  Packer,  the 
little  house  organ  of  that  Canners  Association,  quoted 
by  its  Secretary,  William  (Bill)  A.  Free.  Here  it  is: 
TWENTY-FIVE  YEARS  AGO 

Mr.  Ralph  Polk,  Sr.,  addressing  the  Indiana 
Canners  Association  in  November,  1914 — a  few 
months  after  the  opening  of  European  hostilities, 
said,  “We  are  living  in  the  age  of  the  greatest  war. 
We  are  reading  of  the  wonderful  raids  of  the  sub¬ 
marine,  of  the  hawk-like  antics  of  the  aeroplane  and 
dirigible,  of  the  immensity  of  the  Krupp  siege  gun, 
and  of  the  usefulness  of  the  automobile  as  an  in¬ 
strument  of  war.  I  am  willing  to  predict  that  ulti¬ 
mate  victory  will  not  rest  with  aircraft  or 
svibmarine,  automobile  or  siege  gun,  but  with  the 
ease  of  access  to  supplies  of  food.  Food  is  going 
to  be  spelled  with  capital  letters  and  underscored 
bolore  another  six  months  have  elapsed.” 

Those  are  the  words  of  twenty-five  years  ago  as 
re.'orted  in  Earl  Chapin  May’s  book,  “The  Can¬ 
ning  Clan.”  Today  we  find  history  repeating  itself 
as  it  is  wont  to  do.  The  European  situation  today, 


spoken  of  as  the  Second  World  War,  might  well 
prompt  canners  of  America  to  increase  production 
of  packs  for  the  remainder  of  this  season  as  much 
as  it  is  physically  possible  to  do  so.  Each  canner 
will  adopt  his  own  policy  in  that  matter. 

Pennsylvania  Canners  have  proudly  earned  the 
reputation  for  packing  high  quality  canned  foods 
and  serving  their  logical  home  markets.  It  is  hoped 
that  Pennsylvania  Canners  will  show  the  better 
part  of  wisdom  by  carrying  on  that  program — 
thinking  at  all  times  in  terms  of  quality  packs  and 
their  responsibilities  to  their  regular  trade  chan¬ 
nels  rather  than  to  adopt  a  policy  of  ill-advised, 
low  quality  production  for  temporary  gain. 

William  A.  Free,  Executive  Secretary. 

.  Pennsylvania  Canners  Association. 
Sunday,  September  3,  1939. 

Mr.  Polk  was  a  keen,  far-sighted  business  man — as  is 
his  worthy  son  today  down  in  Florida ;  and  the  advice 
that  Secretary  Free  gives  his  canners  is  to  the  point. 
But  no  canner  need  worry  about  how  he  can  sell  his 
goods  to  any  of  the  warring  nations,  or  in  other  words 
how  to  get  in  touch  with  this  war  demand  for  canned 
foods.  Our  own  country  has  active  need  right  now  for 
every  case  of  canned  foods  in  this  country  to  supply 
floor  stocks  of  wholesalers  and  retailers,  institutions 
and  hotels,  and  if  there  were  any  danger  of  the  slighest 
amount  of  excess  the  speculators  will  have  taken  care 
of  that.  If  your  goods  were  in  the  621/2  cent  class,  as 
were  most  of  them,  add  25  per  cent  to  that  price,  which 
will  bring  it  to  78  cents,  and  you  will  find  market  for 
every  case  you  now  own,  or  expect,  if  you  have  the 
intestinal  fortitude  (polite  for  “guts”)  to  stand  firm 
for  it.  And  you  will  not  be  profiteering,  but  asking 
only  what  the  goods  cost  plus  your  very  fair  profit. 
Goods  of  the  higher  grades  can  follow  the  same  for¬ 
mula,  and  with  the  same  results.  We  need  no  war 
orders  to  bring  that  condition  about  for  canned  foods. 

NEUTRALITY — We  do  not  believe  that  Hitler’s 
action  in  seizing  Poland  was  a  sudden  inspiration,  nor 
that  Stalin’s  entering  at  the  exact  moment  that  he  did, 
was  a  mere  coincidence.  On  the  contrary  we  feel  that 
the  whole  thing  had  been  carefully  planned,  over  the 
past  several  years,  and  that  they  intend  to  go  much 
further ;  in  fact,  that  they  will  not  stop  until  they  both 
have  established  an  outlet  for  their  shipping  on  warm 
water,  the  Mediterranean.  They  will  employ  the  same 
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tactics  as  Hitler  has  done  with  regard  to  Austria,  the 
Czechs,  and  now  Poland:  the  blackguarding  of  each 
nation,  as  he  comes  to  it,  as  oppressive  of  Germans 
within  its  borders,  and  guilty  of  all  manner  of  crimes — 
lies  out  of  the  whole  cloth,  but  serving  as  an  excuse  to 
enter  in  and  take  possession.  * 

This  entrance  of  Russia  changes  the  whole  picture 
as  to  our  neutrality,  since  Russia  has  the  supplies  and 
the  men  to  carry  the  war  on  indefinitely.  We  therefore 
feel  with  Col.  Lindbergh  that  instead  of  wishing  to  sell 
anything  to  any  of  the  warring  nations,  we  had  better 
bend  all  our  energies  towards  fortifying  our  own  land, 
on  both  oceans,  with  ample  guns,  thousands  of  air¬ 
planes,  setting  up  virtual  Siegfried  or  Maginot  lines 
on  our  coasts,  with  a  command  of  the  air,  and  then  let 
any  nation  or  nations  try  to  get  into  our  country! 
Turn  the  foreign  orders  now  in  hand  to  our  own  use, 
paying  the  makers  the  price,  but  keeping  the  war  ma¬ 
terials  and  all  else  at  home.  And  we  may  not  have  too 
much  time  to  complete  such  preparations.  The  two 
madmen,  drunk  with  victory,  and  especially  Communist 
Russia,  want  these  United  States  more  than  they  want 
all  the  other  countries  put  together.  “Cash  and  Carry” 
is  the  International  neutrality  plan,  and  heretofore 
workable ;  but  how  long  will  their  cash  hold  out,  and  of 
what  avail  will  it  be  to  sell  them  on  time,  and  have  the 
bills  and  never  the  cash  for  the  goods  sold  ?  Better  use 
the  cash  ourselves  and  get  the  protection,  for  without  it 
the  money  you  wish  to  save,  will  be  found  only  dross 
if  we  do  not  secure  that  protection,  or  if  we  are  not 
ready.  Watch  our  Mexican  borders,  for  Stalin’s 
greatest  friend  and  most  confidential  agent,  Trotsky, 
has  been  down  there  preparing  for  this  very  attack 
upon  our  country  these  many  years.  Save  the  terrible 
expense  of  this  great  armament,  you  say?  But  if  the 
attack  comes  what  good  will  your  saved  money  be,  if 
you  are  not  prepared? 

Your  Congress  wants  your  opinion;  wants  to  serve 
as  the  people  wish  it.  Now  is  the  time  to  make  your 
wishes  known  to  offset  the  jingoists  who  want  to  plunge 
us  into  war  for  the  profits  they  might  make.  The 
Administration  wants  to  keep  us  out  of  war;  the 
question  is  how  best  to  do  this. 

KEEP  PEDDLING — The  Canned  Pea  Marketing  Co¬ 
operative  is  in  a  drive  to  sign  up  all  pea  canners,  with 
the  object  of  continuing  the  good  work  it  did  the  past 
year.  The  plans  to  spend  from  $130,000  to  $150,000 
in  promoting  the  increased  consumption  of  canned  peas 
have  been  laid  before  you,  and  the  the  entire  Board  of 
Directors,  and  most  leading  pea  canners,  are  heartily  in 
favor  of  this  continuance,  since  the  results  obtained 
were  most  gratifying,  and  the  expense  per  canner  very 
moderate.  When  the  plan  was  first  mentioned  last 
year,  in  face  of  the  heavy  pack  and  carry-over,  most 
pea  canners  were  hard  to  convince  that  the  small  con¬ 
tribution,  per  case,  would  do  anything  but  waste  money. 
Left  to  themselves  canned  peas  would  most  certainly 
have  sold  on  a  basis  far  below  cost,  and  many  of  the 
canners  would  have  been  forced  into  bankruptcy.  The 
courage  of  the  faithful  who  insured  the  needed  money 
caused  other  pea  canners  to  flock  in  later,  and  the 
percentage  of  pea  canners  who  ultimately  supported 
the  plan  proved  to  be  very  good. 


When  it  was  proposed  to  continue  the  plan  for  the 
coming  year  practically  all  these  canners  were  ready 
and  willing,  and  they  were  at  work  on  those  few  who 
still  held  out,  refusing  to  go  along  with  their  fellow  pea 
canners.  But  then  came  the  war,  and  as  with  so  many 
other  industries,  many  men  considered  that  the  future 
for  a  strong  profitable  market  was  assured.  Every¬ 
thing  would  be  rosy  now  that  war  had  come.  And  not 
alone  pea  canners,  but  canners  in  general  feel  that  way 
right  now.  That  is  a  serious  mistake,  and  it  will  be 
a  fatal  mistake  if  all  the  fine  work,  and  experience,  of 
the  first  effort  are  allowed  to  wither  and  die.  The 
first  year’s  efforts  brought  canned  peas  to  the  attention 
of  the  consuming  public,  and  obtained  results  in  sales, 
far  beyond  anything  anyone  expected.  It  would  be  a 
crime  to  lose  all  that  fine  momentum.  With  that  begin¬ 
ning  it  will  be  easier  to  make  better  progress  this 
coming  year,  and  all  the  leading  pea  canners  realize 
that,  and  are  anxious  to  continue  the  drive.  And  so 
will  you  be  if  you  give  it  a  moment’s  serious  considera¬ 
tion.  If  the  war  has  any  influence  on  canned  peas  it 
will  all  add  up  to  the  greater  advantage  of  the  effort, 
and  help  insure  better  returns  than  you  now  count 
upon.  But  all  that  will  be  lost  if  the  plan  is  dropped 
and  the  good  work  discontinued. 

You  must  support  this  effort  to  increase  consumption 
of  canned  peas  (and  by  the  same  token  insure  to  your¬ 
self  some  profits  on  their  sale)  war  or  no  war.  And 
similarly  the  fine  support  given  to  canned  corn  by  the 
Corn  Service  Bureau  must  be  continued  and  strength¬ 
ened.  Would  that  there  were  in  existence  such  a 
Bureau  for  canned  tomatoes  1  The  results  can  no  longer 
be  called  doubtful.  They  have  proved  their  worth,  and 
have  earned  the  support  of  every  producer,  and  we 
believe  they  will  get  it.  Keep  on  peddling;  don’t  lose 
the  momentum;  keep  your  foot  on  the  gas,  and  not 
on  the  brake. 

CALENDAR  OF  EVENTS 

OCTOBER  9-11,  1939 — Annual  Convention,  National  Associa¬ 
tion  of  Food  Chains,  Drake  Hotel,  Chicago. 

OCTOBER  30-31,  NOVEMBER  1,  1939 — Associated  Grocery 
Manufacturers  of  America,  31st  Annual  Convention,  Waldorf- 
Astoria  Hotel,  New  York. 

NOVEMBER  1-2  1939 — lowa-Nebraska  Canners  Association, 
Annual  Convention,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

NOVEMBER  13-15,  1939 — Annual  Convention,  Wisconsin  Can¬ 
ners  Association,  Hotel  Schroeder,  Milwaukee,  Wisconsin. 

NOVEMBER  15,  1939 — 26th  Annual  Convention,  Association 
of  Pacific  Fisheries,  Del  Monte  Hotel,  Del  Monte,  California. 

NOVEMBER  16-17,  1939 — 25th  annual  Convention,  Pennsyl¬ 
vania  Canners  Association,  Yorktown  Hotel,  York,  Pa. 

NOVEMBER  16-17,  1939 — Indiana  Canners  Association,  Fall 
Meeting,  Indianapolis,  Indiana. 

DECEMBER  7-8,  1939 — Tri-State  Packers  Association,  Annual 
Meeting.  Place  to  be  announced. 

DECEMBER  14-15,  1939 — Annual  Convention,  Association  of 
New  York  State  Canners.  Place  to  be  announced. 

JANUARY  20-27,  1940 — National  Conventions,  Stevens  Hotel, 
Chicago. 


September  25,  1939 


7 


THE  BATTLE'S  ON  II 

By  ^^BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade” 


Editorial  in  September  11th  issue  certainly 
painted  in  no  uncertain  colors  the  necessity  for  our 
keeping  our  feet  on  the  ground  and  our  heads  cool. 
Every  thinking  man  in  the  canning  industry  knows, 
as  was  pointed  out,  that  world  demand  will  be  more 
than  sufficient  to  take  up  every  case  of  canned  foods 
we  have  to  offer  and  at  fair  prices  too.  Still,  what 
do  we  see!  * 

Go  into  one  retail  center  after  another  as  I  have 
done  since  the  European  war  started  September  5th. 
I  know  it  started  before  this  but  only  on  the  fifth 
were  its  effects  beginning  to  be  felt  in  the  food  stores 
of  the  United  States.  Shelves  and  back  rooms  were 
bare  of  sugar,  known  brands  of  fiour  in  wanted  sizes 
were  missing  in  some  stores  and  scarce  in  all  others. 
Soup  beans  were  selling  and  are  still  being  sold  at 
prices  all  the  way  from  four  to  nine  cents.  Then, 
almost  as  soon  as  the  harried  and  hurried  owner  could 
spare  a  moment  he  came  over  and  inquired  of  anyone 
who  might  have  an  idea  in  the  matter,  “Do  you  think 
all  prices  will  go  up?”  Then:  “Will  canned  foods  go 
higher?”  Back  in  the  buying  offices  of  wholesale  gro¬ 
cers  I  saw  worried  employees  tabulating  hourly  stocks 
on  hand  of  wanted  commodities.  I  have  heard  dur¬ 
ing  the  last  week  or  ten  days  buyers  call  conferences 
of  desk  salesmen  every  hour  for  the  announcement  of 
changing  prices,  arrival  of  long  delayed  shipments 
and  so  on.  And  still,  what  do  we  see? 

On  the  Friday  following  the  Labor  Day  holiday  one 
of  the  large  chain  food  outlets  in  my  home  town  adver¬ 
tised  among  other  things,  tomatoes  and  sweet  corn, 
number  two  cans,  four  cans  for  twenty-three  cents! 
Other  large  outlets  followed  suit.  Ads  early  this  week 
carried  the  same  story  of  canned  foods  being  sold  at 
prices  so  low,  retail  grocers  buying  from  a  wholesale 
grocer  could  not  be  competitive.  As  this  is  being 
written  stocks  of  sugar  in  retail  stores  are  adequate 
to  meet  all  reasonable  demands,  so  are  other  stocks. 
Pr  .ces  are  higher  in  most  instances,  no  doubt  advances 
arc  contemplated  by  all  those  not  announcing  them 
thus  far.  If  canners  follow  suit  as  many  have  already 
done,  and  justifiably  so,  what  about  the  corporate 
clr  ins  and  their  stocks  on  hand  when  this  wave  of 
price  raising  started?  The  canners  need  the  services 
of  he  independent  dealer  for  the  distribution  of  their 
goods  in  times  of  peace  or  war.  Any  scheme  of  distri- 
buiion  that  does  not  take  into  account  the  wholesale 
gmcer  is  very  apt  to  be  burdensome  and  expensive. 

the  absence  of  a  Federal  law  fixing  price  ranges, 
it  .-cems  more  necessary  now  than  ever  that  the  inde- 
p<:0’,dent  food  dealer  be  allowed  to  make  a  fair  margin 
of  profit,  while  he  is  enabled  at  the  same  time  to  move 


his  fair  share  of  foods  to  the  consuming  public.  What 
is  even  more  important,  it  seems  vitally  necessary  that 
if  this  is  to  be  done  that  corporate  chains  must  in  some 
manner  be  removed  from  the  position  they  are  now 
occupying  in  the  buying  field.  What  do  I  mean  ?  Simply 
that  today,  in  spite  of  advancing  prices  on  canned 
foods  we  see  chains  advertising  canned  corn  and  peas 
as  well  as  tomatoes  at  four  cans  for  23  cents,  while 
independent  retail  dealers  watch  their  customers  stock 
up  with  these  commodities  thus  offered.  These 
bedeviled  retail  merchants  then  descend  on  their  job¬ 
bing  salesmen  and  demand,  war  or  no  war,  that  they 
be  supplied  with  corn  and  tomatoes  in  number  two 
cans  that  can  be  retailed  at  four  cans  for  twenty-three 
cents.  The  salesmen  report  to  their  buyers,  the  buyers 
in  turn  put  the  heat  on,  tales  of  long  continued  business 
relations  are  unfolded,  some  active  speculation  regard¬ 
ing  the  probable  length  of  the  conflict  is  engaged  in, 
and  eventually  the  seller  weakens  and  the  market  on 
standard  corn  and  tomatoes  remain  at  a  too  low  base. 
All  because  the  sellers  do  not  take  the  situation  in 
hand  and  prevent  their  goods  from  being  used  as 
“bait”  by  large  operators. 

As  long  as  canners  continue  giving  co-operative 
advertising  allowances  they  will  be  able  to  control  to 
a  large  extent,  the  retail  prices  at  which  their  goods 
are  to  be  offered.  Otherwise,  if  prices  advertised  are 
so  low  as  to  demoralize  a  market,  the  advertising 
allowance  can  be  and  should  be  withdrawn  at  once. 
If  demand  for  canned  foods  in  the  near  future  indicates 
that  stocks  on  hand  will  scarcely  be  enough  to  fill  the 
wants  of  buyers,  advertising  allowances  may  be  with¬ 
drawn  altogether  but  it  is  too  soon  yet  to  say  as  to  this. 
Personally,  I  would  advise  against  such  action  as  no 
matter  what  may  develop  in  the  way  of  an  unprece¬ 
dented  demand,  competition  will  always  be  with  us. 
Certainly,  for  some  time  canners  will  be  in  competi¬ 
tion  with  sellers  of  fresh  fruits,  meats  and  vegetables 
for  the  consumer’s  dollar,  which  will  have  less  purchas¬ 
ing  power  for  some  time  or  until  the  necessary  rising 
wage  scale  catches  up  with  the  rise  in  prices.  Such 
competition  alone  will  warrant  the  keeping  of  your 
brands  before  the  public  as  long  as  possible. 

If  I  were  the  responsible  executive  in  charge  of 
sales  for  any  canner  today,  I  would  strenuously  argue 
for  the  protection  of  the  resale  margin  of  profit  to 
which  the  retail  grocer  is  entitled.  Corporate  chain 
stores  have  in  nationally  advertised  and  branded  foods 
enough  material  with  which  to  entice  folks  into  their 
stores.  Look  at  the  known  brands  of  shortening,  look 
at  the  soaps  and  soap  powders,  look  at  the  cereals, 
look  at  dozens  of  articles  not  protected  by  fair  trade 
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laws,  or  even  when  they  are  so  protected,  that  are  sold 
every  day  and  will  be  sold  every  day  and  every  week 
at  a  margin  very  nearly  that  of  cost  to  the  retail 
dealer.  Manufacturers  may  not  mind  if  their  goods 
are  sold  at  low  margins  of  profit ;  they  may  argue  that 
the  lower  the  price  at  retail,  the  greater  the  consump¬ 
tion  per  capita,  but  it  will  be  well  for  the  canner  to 
forget  such  arguments.  Only  those  firms  bulwarked 
by  years  of  national  advertising  and  millions  to  be 
spent  yearly  are  able  to  disregard  the  independent 
dealer.  And  so  far,  it  is  not  altogether  certain  that 
even  they  may  do  so  with  impunity.  I  recall  very  well 
meeting  only  last  week  a  retail  dealer  who  still  will  not 
stock  in  his  store  a  single  can  of  a  well-known  brand 
of  canned  foods,  because  he  thought  he  learned  years 
ago  that  they,  as  he  expressed  it,  had  sold  out  to  the 
chains.  Look  out  that  your  brands  do  not  fall  into 
such  disrepute! 

Following  my  reasoning  as  given,  if  I  were  selling 
corporate  chains  or  super-markets  while  the  present 
demand  for  canned  foods  continues,  I  would  not  be 
hesitant  about  explaining  that  some  of  my  production 
was  being  sold  to  independent  retail  grocers  through 
wholesalers  and  that  I  wished  to  continue  selling  them. 
I  would  further  point  out  that  my  ability  to  do  so  was 
based  on  my  ability  to  secure  their  continued  support 
and  co-operation.  Further,  that  if  this  was  forth¬ 
coming  I  would  have  to  assure  them  in  no  unmistakable 
terms  that  sales  to  consumers  by  my  corporate  chain 
customers  would  not  be  below  certain  base  prices.  I 
would  name  these  prices,  and  expect  them  to  be  main¬ 
tained  and  respected.  Cereal  millers  for  years  have 
done  this.  One  of  the  largest  and  best  known  packers 
of  pickles  has  done  this.  Any  canner  can  do  it  or 
refuse  to  sell  the  customer  who  does  not  respect  his 
wishes  in  the  matter  of  resale  prices. 

You  have  a  scrap  on  your  hands  if  you  attempt  such 
a  procedure.  You’ll  be  called  all  the  things  not  men¬ 
tioned  in  the  good  book ;  you  will  need  plenty  of  back¬ 
bone  but  you  can  protect  the  resale  margin  of  your 
goods  if  you  wish  to  do  so.  The  sooner  you  begin  to 
do  this,  the  sooner  will  you  start  building  a  stock  of 
distributor  good-will  that  will  stand  you  in  good  stead 
at  all  times. 

Just  a  word  of  caution  about  this  margin  you  will  set. 
You  will  get  the  most  ready  response  from  your  chain 
store  buyers  to  the  plan  I  have  outlined  if  you  set  the 
margin  below  which  they  should  not  go  at  about  eight 
per  cent.  This  will  not  be  so  high  as  to  encourage 
their  support  of  private  labels,  and  still  be  high 
enough  so  that  independent  retail  grocers  buying  as 
very  many  can  buy,  will  be  able  to  meet  this  competi¬ 
tion  on  sale  days  and  still  not  lose  money.  And 
another  word  to  the  wise.  Look  out  that  your  inde¬ 
pendent  retail  distributors  do  not  run  away  with  your 
business  by  fixing  their  resale  prices  at  a  point  where 
consumer  buying  will  be  discouraged.  Your  intelli¬ 
gently  operated  co-operative  advertising  groups  will 
be  helpful  to  you  in  preventing  such  an  unfortunate 
happening. 

In  times  such  as  these,  however,  attention  paid  to  the 
margins  at  retail  on  your  goods  will  be  attention  well 
given.  Your  sales  and  profits  will  increase  as  you 
work  along  the  lines  suggested  in  this  article. 


EXEMPTION  HYBRID  SEED  CORN  PROCESSING 

IN  THE  MATTER  OF  THE  APPLICATION  FOR  EXEMPTION  OF  THE 

PROCESSING  OF  HYBRID  SEED  CORN  FROM  THE  MAXIMUM 

HOURS  PROVISIONS  OF  THE  FAIR  LABOR  STANDARDS  ACT  OF 

1938  PURSUANT  TO  SECTION  7  (b)  (3)  AND  PART  626  OF  THE 

REGULATIONS  ISSUED  THEREUNDER. 

Whereas,  applications  have  been  filed  by  the  Garst 
and  Thomas  Hybrid  Corn  Company,  the  National  Hy¬ 
brid  Corn  Company,  and  sundry  other  parties  for 
exemption  of  the  processing  of  hybrid  seed  corn  from 
the  maximum  hours  provisions  of  the  Fair  Labor 
Standards  Act  of  1938  as  a  branch  of  an  industry  of  a 
seasonal  nature  within  the  meaning  of  Section  7  (b) 
(3)  and  Part  526  of  the  Regulations  issued  there¬ 
under,^  and 

Whereas,  it  appears  from  the  said  applications  that : 

(1)  hybrid  seed  corn  comes  to  maturity  and  is  har¬ 
vested  each  year  during  the  period  between  September 
15  (approximately)  and  the  first  killing  frost  (usually 
about  November  1)  after  which  time  unharvested  corn 
is  no  longer  usable  as  seed  corn,  and 

(2)  after  harvesting,  hybrid  seed  corn  is  perishable 
and  must  be  immediately  delivered  to  processing  plants 
where  it  is  and  must  be  immediately  husked,  sorted  and 
dried,  and  where  it  is  shelled,  graded  and  sacked  either 
during  the  harvest  season  proper  or  during  the  winter 
months,  but  not  later  than  March  or  April,  and 

(3)  the  above  described  processing  of  hybrid  seed 
corn  is  carried  on  only  by  plants  which  engage  in  no 
other  operations  and  which  completely  cease  opera¬ 
tions,  except  for  such  work  as  maintenance,  repair, 
clerical  and  sales  work,  during  the  balance  of  the  year. 

Now,  therefore,  upon  consideration  of  the  facts 
stated  in  the  said  applications,  the  Administrator 
hereby  determines,  pursuant  to  Section  526.5  (c)  of 
the  Regulations,  that  a  prima  facie  case  has  been  shown 
for  the  granting  of  an  exemption,  pursuant  to  Section 
7  (b)  (3)  of  the  Fair  Labor  Standards  Act  of  1938  and 
Part  526  of  the  Regulations  issued  thereunder  to  the 
processing,  as  described  above,  of  hybrid  seed  corn. 

In  accordance  with  the  procedure  established  by  Sec¬ 
tion  526.5  (c)  of  the  Regulations,  the  Administrator 
for  fifteen  days  following  the  publication  of  this  deter¬ 
mination  will  receive  objection  to  the  granting  of  the 
exemption  and  request  for  hearing  from  any  interested 
person.  Upon  receipt  of  objection  and  request  for 
hearing,  the  Administrator  will  set  the  application  for 
the  hearing  before  himself  or  an  authorized  repre¬ 
sentative. 

If  no  objection  and  request  for  hearing  is  received 
within  fifteen  days,  the  Administrator  will  make  a  find¬ 
ing  upon  the  prima  facie  case  shown  upon  the  appli¬ 
cation. 

These  applications  may  be  examined  at  Room  313, 
939  D  Street,  N.  W.,  Washington,  D.  C. 

Signed  at  Washington,  D.  C.,  this  15th  day  of 
September,  1939. 

Elmer  F.  Andrews, 
Administrator. 


1  3  F.R.  2534  DI. 

[F.  R.  Doc.  39-3397;  Filed,  September  15,  1939;  12:35  P.  M.] 
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-REVOLVING  HOPPER 


■CAN  STOP 


AYARS  New  Perfection  PEA  ADJUSTMENT 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


liquid 

ADJUSTMENT 


STEAM  COIL 


[CHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


of  the  engine  cannot  be  easily  regulated  to  meet 
the  different  conditions  of  the  crop,  large  and  im-  PROVIDE  DEPENDABLE,  STEADY  AND 
portant  losses  are  taken  by  the  canner  and  grower,  ACCURATELY  CONTROLLED  POWER 
due  to  loss  of  peas  that  pass  out  of  the  viners  un-  m 

hulled,  or  from  breakage  during  the  hulling  1  HESE  units  are  equipped  with  four  or  six 
process.  cylinder  engines  with  fly-ball  governors.  They 

All  users  of  these  power  units  cire  highly  pleased  produce  power  which  can  be  changed  to  meet 
with  their  performance  and  economy.  You  can  the  different  crop  conditions  by  the  movement 
now  drive  a  two-viner  station  efficiently  with  a  of  a  convenient  lever  without  stopping  the 
fuel  and  maintenance  cost  of  less  than  forty  cents  engine .  They  are  especially  engineered  to 
per  hour.  Other  sized  stations  in  proportion.  meet  every  requirement  for  Viner  Drive. 


V INERS  must  be  driven  with  steady,  dependable 
power  to  secure  best  results,  and  it  is  also  impor¬ 
tant  that  it  be  furnished  at  a  reasonable  cost . 


FRANK  HAMACHEK  MACHINE  CO. 


y  tntfr  Feeders,  Ensilaee  Distributors  unJ  Chain  Adjusters 


KEWAUNEE,  WISCONSIN 
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Indicated  Acreage  and  Production 

1939  With  Comparisons 

Department  of  Agricvlture,  Washington,  D.  C. 

By  Agricultural  Marketing  Service,  United  States 


LIMA  BEANS 

EPTEMBER  1,  indications  point  to  the  production 
of  30,200  tons  of  green  lima  beans  for  manu¬ 
facture,  including  freezing.  This  estimate  by  the 
Agricultural  Marketing  Service  is  based  on  reports 
received  from  canners  and  freezers  in  the  various  im¬ 
portant  States,  containing  information  on  the  condition 
of  the  crop  on  September  1  and  probable  yield  per  acre. 
A  production  of  28,740  tons  was  estimated  for  1938. 
For  the  preceding  9-year  (1929-37)  period  the  average 
is  15,090  tons. 

The  September  1  prospective  yield  of  1264  pounds 
per  acre  for  1939  compares  with  1085  pounds  harvested 
in  1938  and  1105  pounds  for  the  preceding  9-year 
(1929-37)  period.  Above  average  yields  were  in  pros¬ 
pect  for  all  of  the  important  States  except  New  Jersey 
and  Wisconsin,  where  the  crop  has  suffered  from  dry 
weather  early  in  the  season. 

SNAP  BEANS 

HE  production  of  snap  beans  in  prospect  on  Sep¬ 
tember  1,  for  manufacture  showed  little  change 
from  the  production  indicated  by  the  Agricultural 
Marketing  Service  on  August  15.  The  1939  crop  is 
now  indicated  at  78,400  tons.  In  1938  a  record  high 
production  of  128,100  tons  was  harvested.  For  the 
preceding  10-year  (1928-37)  period,  the  average 
annual  production  was  75,500  tons,  or  about  4  per  cent 
less  than  the  tonnage  in  prospect  as  of  September  1,  for 
1939. 

This  season’s  snap  bean  yield  prospect  for  the  United 
States,  based  on  reports  secured  from  canners  con¬ 
taining  information  on  the  September  1  condition  of 
the  crop,  are  expected  to  average  1.52  tons  per  acre. 
The  1938  season  was  favorable  for  developing  the 
heaviest  yielding  crop  since  1925  and  an  estimated 
yield  of  1.74  tons  per  acre  was  obtained.  The  average 
for  the  10-year  (1928-37)  period  is  1.46  tons. 

CABBAGE  FOR  SAUERKRAUT 


an  average  of  7.59  tons  per  acre  for  the  preceding  10- 
year  (1928-37)  period.  Rains  were  adequate  to  main¬ 
tain  favorable  growing  conditions  during  the  last  two 
weeks  of  August  in  the  Pacific  Northwest,  Minnesota, 
Michigan,  Illinois,  Indiana  and  parts  of  Ohio.  But  in 
New  York  and  Wisconsin,  the  prolonged  hot,  dry 
weather  adversely  affected  the  crop,  and  many  plants 
are  forming  small  sized  heads.  Also  insect  pests  are 
inflicting  heavy  losses  in  some  fields,  especially  in  New 
York  .  The  resulting  yields  in  prospect  in  these  two 
States,  and  in  Colorado,  where  moisture  has  been  in¬ 
sufficient  to  date,  are  below  average  for  the  respective 
States. 

SWEET  CORN 

The  1939  production  prospects  for  sweet  corn  have 
made  further  slight  gains  since  mid-August  and 
the  Agricultural  Marketing  Service  now  expects 
a  total  of  595,100  tons  for  canning,  freezing  and  other 
processing.  This  prospective  production  is  about  32 
per  cent  below  the  880,100  tons  estimated  for  manu¬ 
facture  in  1938  and  is  8  per  cent  less  than  the  10-year 
(1928-37)  average  production  of  647,800  tons. 

The  September  1  prospective  yield  of  2.47  tons  per 
acre  for  1939  compares  with  2.56  tons  harvested  in 
1938  and  1.99  tons  for  the  preceding  10-year  (1928-37) 
period.  During  the  last  two  weeks  of  August,  improve¬ 
ment  in  yield  prospects  were  indicated  for  Minnesota, 
Iowa,  Nebraska  and  a  few  other  widely  scattered 
States. 

Note: — Since  this  report,  an  intense  hot  spell  has 
changed  the  picture  materially.  Editor. 

PIMIENTOS 

1939  prospective  production  of  27,060  tons  of 
pimientos  for  manufacture  in  California  and 
Georgia  compares  with  29,320  tons  estimated 
by  the  Agricultural  Marketing  Service  for  1938  and  an 
average  of  15,110  tons  for  the  10-year  (1928-37)  period. 


Kraut  packers  reporting  to  the  Agricultural  Mar-  The  September  1  indicated  yield  of  1.34  tons  cotn- 
keting  Service  on  the  condition  of  the  crop  on  pares  with  1.57  tons  harvested  in  1938  and  an  average 
September  1,  and  probable  yield  per  acre  indicate  of  1.60  tons  for  the  preceding  10-year  (1928-37) 
a  total  production  of  114,200  tons  of  cabbage  for  kraut  period.  Although  the  yield  indicated  for  California  on 
in  1939.  The  tonnage  in  prospect  on  September  1,  September  1,  is  below  the  1938  yield,  it  exceeds  the 
compares  with  195,400  tons  harvested  in  1938  and  an  average.  In  Georgia,  too  much  rain  in  August  is  re¬ 
average  production  for  the  preceding  10-year  (1928-37)  ported  to  have  caused  heavy  damage  and  loss  to  mature 
period  of  153,800  tons.  peppers.  Yields  now  indicated  are  less  than  were 

The  yield  indicated  on  September  1,  of  6.69  tons  per  secured  in  1938  and  also  below  the  average  yield  of 
acre  compares  with  11.01  tons  obtained  in  1938  and  1.33  tons  for  the  10-year  (1928-37)  period. 
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TOMATOES 

A  PRODUCTION  of  1,675,800  tons  of  tomatoes 
for  manufacture  in  1939  is  indicated  by 
reports  received  by  the  Agricultural  Marketing 
Service  from  canners  and  products  manufacturers  con¬ 
taining  information  on  the  condition  of  the  crop  on 
September  1,  and  probable  yield  per  acre.  The  pro¬ 
duction  now  in  prospect  is  about  4  per  cent  below  the 
production  of  1,737,700  tons  estimated  for  1938  but 
exceeds  the  average  production  for  the  preceding  10- 
year  (1928-37)  period  of  1,  458,600  tons  by  15  per  cent. 

The  September  1  indicated  yield  of  4.59  tons  per 
acre  for  1939  compares  with  4.45  tons  harvested  in 
1938  and  4.07  tons  per  acre  obtained  for  the  10-year 
(1928-37)  period.  During  the  two  week  period  fol¬ 
lowing  August  15,  yield  prospects  improved  slightly 
in  several  widely  scattered  States  including  Ohio,  Iowa, 
Missouri,  Maryland,  Virginia,  Kentucky,  Colorado  and 
Utah. 


GUIDE  PDST'TQ  QUALITY 


GREEN  PEAS 

Revised  Acreage  and  Preliminary  Production 

The  1939  preliminary  estimate  of  production  of 
green  peas  for  manufacture,  including  freezing  is 
193,840  tons  according  to  the  Agricultural  Market¬ 
ing  Service.  This  year’s  total  tonnage  compares  with  the 
record-high  1938  production  of  302,540  tons  but  is 
close  in  line  with  the  average  production  for  the  pre¬ 
ceding  10-year  (1928-37)  period  of  193,660  tons. 

On  the  basis  of  reports  received  by  the  Service  from 
firms  which  have  given  information  on  the  tonnage 
of  green  peas  obtained  from  acreage  contracted  or 
planted  for  freezing  this  year,  this  tonnage  is  expected 
to  total  not  less  than  16,000  tons.  The  tonnage  frozen 
in  1938  is  estimated  at  16,400  tons.  Of  the  16,000  tons 
frozen  in  1939,  about  8,700  tons  were  frozen  in  the 
States  east  of  the  Mississippi  River  and  the  remainder 
was  packed  in  the  area  west  of  the  Mississippi. 

The  revised  estimate  of  acreage  planted  to  green 
peas  in  1939  is  252,810  acres.  The  preliminary  esti¬ 
mate  of  acreage  harvested  in  1939  is  245,930  acres. 
The  difference  between  planted  and  harvested  acreage, 
or  6,780  acres  represents  the  acreage  from  which  it  is 
estimated  no  peas  were  harvested.  Of  the  total  acreage 
harvested  for  manufacture  this  season,  it  is  estimated 
not  less  than  25,000  acres  were  harvested  for  freezing. 
This  compares  with  26,100  acres  harvested  for  freezing 
in  1938. 

'ihe  estimated  1939  yield  is  1,576  pounds  per  acre 
compared  wdth  1,877  pounds  obtained  in  1938  and  an 
average  yield  for  the  preceding  10-year  (1928-37) 
period  of  1,521  pounds. 


SOYBEAN  CANNING  GROWS 


K  A  ADISON,  Wise. — Soybeans,  canned  green,  may 
/\  / 1  soon  be  competing  for  a  place  among  other 
'  '  1  green  vegetables  in  the  American  home,  E.  F. 

Johnson,  a  St.  Louis  processor,  told  members  of  the 
American  Soybean  Association  at  their  meeting  here 
in  \ne  University  of  Wisconsin.  One  company  in  Wis- 
co)  -  in,  he  said,  had  put  up  100,000  cans  of  soybeans 
foi  .'.ale  at  500  stores. 


Food  Machinery  Corporation  manufactures  every 
t}rpe  of  machinery  and  equipment  used  in  a  can¬ 
nery —  but  only  one  kind  of  quality:  the  highest! 


HAND  PACK  FILLER 

which  steps  up  the  quality  of  your  pack  to  an 
astonishing  degree  and  invariably  brings  you  pre¬ 
mium  prices;  and  at  the  same  time  it  more  firmly 
establishes  you  as  a  packer  of  outstanding  prod¬ 
ucts.  This  filler  is  ideal  for  packing  Tomatoes, 
Sauer  Kraut,  String  Beans,  Beets,  Fruits,  Berries, 
Pickles,  Fish  Flakes,  Macaroni,  Chunky  Meats, 
Cocoanut,  Etc. 

Mail  the  coupon  today  for  full  details  of  the  Hand 
Pack  Filler  as  well  as  other  outstanding  machines. 

Modern  Canning  Equipment  for  All  Food  Products 


One  of  our  outstond- 
iog  machines  is  the 


mm 

Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAYI 


FOOD  MACHINERY  CORPORATION 

(Sprague-Seils  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  the  Hand  Pack  Filler. 
r~l  Your  complete  General  Catalog. 

Name - 

Firm _ 


Address^ 
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Sweet  Corn’s  Sweetheart,  Miss  Patricia  Finch,  chosen  at  a 
two-day  celebration,  held  at  the  conclusion  of  Hoopeston’s 
(Illinois)  sweet  corn  pack  and  the  Corn  Canners  Service 
Bui’eau’s  Secretary,  Wilbur  G.  Carlson,  telling  canned  sweet 
corn’s  story  to  consumers  during  the  National  Farm  and  Home 
Hour  over  National  Broadcasting  Company’s  105  stations  from 
coast  to  coast  on  Friday,  September  15th,  1939. 


APRICOT  SALES  DRIVE  CALLED  OFF 

The  big  sales  drive  for  canned  and  dried  apricots,  planned  to 
begin  on  November  1st  and  to  extend  to  November  11th,  has  been 
called  off  due  to  the  disrupted  conditions  in  the  food  market 
caused  by  the  European  War. 

ASSOCIATION  OF  PACIFIC  FISHERIES  TO  MEET  NOVEMBER  15 

The  26th  Annual  Convention  of  the  Association  of  Pacific 
Fisheries  is  to  be  held  at  the  Del  Monte  Hotel,  Del  Monte,  Cali¬ 
fornia,  on  November  15th.  The  Association’s  annual  golf  tour¬ 
nament  will  be  held  on  the  two  days  preceding  this  meeting 
over  the  famous  Del  Monte  and  Pebble  Beach  courses. 

CONTINUING  “BUY  PENNSYLVANIA  CANNED  FOODS’’ 

Secretary,  Wm.  A.  Free,  Secretary  of  the  Pennsylvania  Can¬ 
ners  Association  is  losing  no  time  to  keep  the  ball  “Buy 
Pennsylvania  Canned  Foods”  a-rolling  for  the  Fall  and  Winter 
sales  campaigns.  Association  members  are  reminded  that  a 
new  supply  of  orange  and.  blue  window  posters  are  on  hand  and 
available  on  request. 

PUSHING  PUMPKIN  PIE 

Columbus  Food  Corporation,  Columbus,  Wisconsin,  is  taking 
a  timely  means  to  make  consumers  pumpkin  pie  conscious  in 
the  distribution  of  small  recipe  leaflets  which  tell  the  advantages 
of  canned  pumpkin  for  pie  making. 

PURCHASE  FISH  CANNERY 

The  California  Marine  Curing  and  Packing  Company,  of 
Terminal  Island,  California,  has  purchased  the  San  Carlos 
Cannery  at  Newport  Beach  and  will  pack  fish. 

“DOLE  ”  SPONSORS  AL  PEARCE  AND  HIS  GANG 

A1  Pearce,  the  genial  Californian  whose  “I  hope,  I  hope,  I 
hope”  has  become  a  national  catch-phrase,  returns  to  the  air¬ 
waves  on  Wednesday,  October  11,  over  the  nationwide  Columbia 
network,  from  8  to  8:30  P.  M.,  E.  S.  T.,  with  a  brilliant  new 
Gang  comprising  Billy  House,  noted  musical  comedy  and  radio 
comedian,  Don  Reid,  sensational  new  lyric  tenor,  and  Carl  Hoff 
and  his  orchestra.  The  program  will  be  heard  thereafter  each 
Wednesday  evening  under  the  sponsorship  of  the  Hawaiian 
Pineapple  Company,  Ltd.,  packers  of  Dole  pineapple  juice  and 
“Gems.”  (Rebroadcast  to  the  West  at  12  midnight  E.  S.  T.). 


ADVISES  INSURANCE  COVERAGE  OF  RISING  VALUES 

Lansing  B.  Warner,  Inc.,  Chicago,  III.,  advises  policy  holders 
to  take  into  consideration  the  upward  trend  of  the  commodity 
market  which  is  creating  new  insurable  values  on  warehouse 
stocks,  supplies,  sugars,etc.,  and  to  see  that  this  increase  is 
properly  covered  by  insurance.  The  company  offers,  an  auto¬ 
matic  coverage  plan  which  in  case  of  fire,  has  a  very  important 
bearing  on  the  amount  of  recovery. 

DISPLAY  LETTER  CONTEST  WINNER 

The  $25.00  first  prize  awarded  by  the  American  Can  Company 
for  the  best  letter  explaining  a  display  for  canned  stringless 
beans,  which  were  featured  during  August,  was  awarded  to 
Benjamin  Roth,  Great  A.  &  P.  Tea  Company,  Maplewood,  New 
Jersey.  Edward  H.  Anderson,  Anderson’s  Grocery,  Astoria, 
Oregon,  took  the  $10.00  second  prize.  Roth’s  prize  winning 
letter  follows: 

When  fresh  string  beans  were  high  in  price,  1  figured 
that  this  would  be  the  time  to  sell  canned  string  beans. 

I  instructed  all  my  sales  force  of  the  above  fact.  I 
ordered  fifteen  (15)  cases  of  stringless  beans  and  five  (5) 
cases  of  waxed  beans  from  our  warehouse. 

We  built  a  massive  “help  yourself”  display  between  the 
vegetable  and  meat  departments;  also  two  (2)  rows  of 
canned  string  beans  on  either  side  of  the  fresh  string  beans. 
Then,  I  instructed  the  salespeople  how  to  sell  the  canned 
string  beans,  even  though  the  price  was  quite  high. 

I  looked  up  all  the  information  about  canned  string  beans, 
and  found  that  the  1938  pack  was  9,109,000  cases  of  string¬ 
less  beans  and  1,806,000  of  waxed  beans.  We  related  these 
figures  to  our  customers,  and  stressed  the  point  that  canned 
beans  must  be  good,  otherwise  the  above  amount  of  cases 
would  never  have  been  packed  for  retail  consumption. 
Within  a  few  days  the  amount  ordered  was  sold  out. 

After  that  we  looked  around  for  other  unseasonable  fresh 
vegetables  and  came  to  the  conclusion  that  we  can  do  the 
same  thing  with  corn.  Again  we  ordered  twenty-five  (25) 
cases  of  corn  on  the  cob,  and  the  results  were  the  same. 

SAFEWAY  STORES  BUYS  JELLY  MANUFACTURING  PLANT 

The  Empress  Manufacturing  Co.,  Ltd.,  of  Vancouver,  B.  C., 
packers  of  jams  and  jellies,  pickles  and  tomato  catsup,  has  been 
purchased  by  the  Safeway  Stores,  Ltd.,  which  will  continue  plant 
operations  as  in  the  past. 


the  TAPER  TIP  ..  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
saving  much  good  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

We  UMuld  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  Hou»e” 

BALTIMORE,  MARYLAND 


For  Hot-Breaking  Tomatoes  For  Ketchup  and  Pulp 

PRE-HEATERs!*MliH^^ 

Their  Continuous  Feed  Feature  aph.i  and  Prices 


September  25,  1939 


CmUiHilm 


Comfiang,  heorfforated 


^ijaer 


NIAGARA  FALLS,  N.  Y.  COLUMBUS,  WIS. 

NIAGARA  FALLS,  ONT.  SEATTLE.  WASH. 

CHICAGO.  ILL. 

JAS.  Q.  LEAVITT  &  CO.,  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO..  BALTIMORE.  MD. 


Ail  models  of  the  American  Live  Steam  Pre-Heaters  are  built  on  the 
same  design.  Their  difference  is  in  size  and  in  materials  of  which 
they  are  made.  They  consist  of  hopper,  chopper,  a  feed  spiral,  an 
open  tube  or  trough  with  cover,  steam  connections  and  outlets  and  an 
overflow  discharge.  All  models  are  huilt  with  outboard  bearings  for 
the  feed  spiral,  completely  sealed  off  with  packing  glands  from  con¬ 
tact  with  the  hot  tomato  juice.  The  American  continuous  spiral 
heaters  save  factory  space,  time,  labor  and  steam,  as  well  as  capital 
investment  if  new  equipment  is  being  bought.  You  will  also  And  on 
examination  they  are  more  sanitary  and  very  easily  cleaned. 


LABELS 


ORIGiNRL.nRTISTIC  IN  / 
COLOR  8t  DESIGN  \ 


INC. 

BALTimORE 
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CANNED  ATLANTIC  CRAB 
A  NEW  AMERICAN  FOOD 

By  Carl  R.  Fellers  and  Sterling  G.  Harris 

Massachusetts  State  College 
Before  American  Chemical  Society,  Boston,  Septem¬ 
ber  11,  1939. 

HE  edible  blue  crahiCallinectes  sapidus)  occurs  in 
vast  numbers  in  the  shallow  coastal  waters  of  the 
Atlantic  and  Gulf  States.  The  United  States  pro¬ 
duced  11,000,000  pounds  of  fresh  crab  meat  in  1936 
and  imported  11,157,000  pounds  of  canned  king  crab 
meat  from  Japan  in  1937.  The  markets  for  the  fresh 
meat  are  limited  to  the  coastal  cities  by  the  poor  keep¬ 
ing  quality  of  the  fresh  meat.  Past  efforts  to  preserve 
the  crab  meat  by  canning  have  failed  because  of  serious 
color  and  flavor  defects. 

In  the  new  successful  method,  the  live  crabs  are 
steamed,  eviscerated,  and  the  meat  picked  by  hand 
from  the  claws  and  body.  Next,  the  meat  is  dipped  in 
a  protective  brine  containing,  besides  sodium  chloride, 
small  amounts  of  aluminum  salts  and  lactic  acid.  The 
meat  is  then  drained,  packed  into  parchment-lined  cans, 
sealed  under  high  vacuum,  and  Anally  given  a  thermal 
treatment  of  250  degrees  F.  for  30  minutes.  The 
canned  product  retains  fully  the  characteristic  color 
and  flavor  of  the  fresh  meat. 

The  cause  of  the  discoloration  in  the  untreated  can¬ 
ned  crab  meat  is  the  copper  present  in  the  hemocyanin 
of  the  crab’s  blood.  The  blood  contains  60  p.p.m.  and 
the  flesh  2  to  6  p.p.m.  of  copper.  However,  the  latter 
small  amount  is  sufficient  to  produce  an  unsightly  blue 
discoloration  in  the  canned  meat.  The  reduced  form 
of  hemocyanin  is  colorless;  the  oxidized  form  is  blue. 
The  copper  linkage  is  loose  and  copper  is  readily  libe¬ 
rated.  A  further  complication  is  the  formation  of 
blue-to-black  colored  copper-ammonia  complexes.  Am¬ 
monia  is  liberated  by  heat  from  the  rather  unstable 
crab  protein.  These  facts  indicate  the  complexity  of 
the  problem.  The  exact  nature  of  the  reactions  has  not 
been  fully  worked  out  but  it  has  been  amply  demon¬ 
strated  that  the  protective  action  of  aluminum  and/or 
zinc  salts  is  quantitative,  consistent,  and  permanent. 
Aluminum  is  preferred  to  other  possible  metallic  salts, 
not  only  because  of  its  excellent  protective  properties, 
but  also  because  it  presents  no  health  hazards  and  its 
use  is  free  from  official  and  popular  objection,  provided 
label  declaration  is  made. 

FOOD  SUPPLY  AMPLE 

ASHINGTON — Overstocking  of  foods  by  the 
consumer  is  needless,  it  was  stated  by  the  Food 
and  Grocery  Conference  Committee  here  this 
week  following  a  meeting.  The  following  announce¬ 
ment  was  issued: 

“The  Food  &  Grocery  Conference  Committee  met 
and  thoroughly  discussed  the  food  supply  situation. 
After  a  complete  canvass,  the  Conference  Committee 
was  unanimously  agreed  that  the  facts  fully  support 
the  statement  of  Secretary  Wallace  in  his  radio  address 
to  the  nation  on  September  8,  that  there  is  an  abun¬ 
dance  of  supply  of  all  essential  foods,  and  that  con¬ 
sequently  there  is  no  necessity  for  the  consumer 
overstocking  her  pantry.” 


STANDARDS  FOR  FROZEN  LIMA  BEANS 

ENTATIVE  grade  standards  for  frozen  lima  beans 
for  submission  to  the  trade  consumers  for  comment 
and  criticism,  were  announced  September  18th, 
1939,  by  the  Agricultural  Marketing  Service.  The 
standards  provide  a  yardstick  for  measuring  grada¬ 
tions  in  quality.  The  tentative  grades  set  up  include 
fancy,  choice,  standard,  and  off-grade  qualities  of  the 
frozen  product. 

Preparation  of  the  tentative  standards  has  followed 
extensive  research  with  frozen  lima  beans.  The  grade 
designations  and  specifications  later  may  be  made 
official,  but  only  after  processors,  handlers,  consumers 
and  others  interested  have  had  ample  opportunity  to 
present  their  views  on  the  various  grade  requirements. 

Commenting  upon  the  tentative  grades  for  frozen 
lima  beans,  and  upon  the  grades  for  frozen  peas 
announced  eariler  this  year,  officials  of  the  Agricultural 
Marketing  Service  pointed  out  that  definite  standards 
for  frozen  foods  will  facilitate  financing,  adequate 
warehousing,  and  other  phases  of  trading  in  these  com¬ 
modities.  “Graded  frozen  products,”  it  was  stated 
further  “will  extend  the  benefits  of  grade  buying  to 
consumers  and  permit  the  development  of  confidence  in 
qualities  designated  by  standardized  grades.” 

1939  PACK  RED  PITTED  CHERRIES 

Divisioyi  of  Statistics 

NATIONAL  CANNERS  ASSOCIATION 

Washington,  D.  C.,  September  18,  1939. 

1939  Pack  Red  Pitted  Cherries 


State  No.  2  No.  10  Misc.  Total 

New  York  &  Pa .  468,181  244,396  54,022  766,599 

Mich.,  Wise.,  &  Ohio . 1,476,378  591,894  34,529  2,102,801 

Western*  .  57,705  193,719  16,721  268,145 

TOTAL  . 2,002,264  1,030,009  105,272  3,137,545 

1938  Pack  Red  Pitted  Cherries 

State  No.  2  No.  10  Misc.  Total 

New  York  &  Pa .  205,186  118,832  22,565  346,583 

Mich.,  Wise.,  &  Ohio .  561,266  412,184  8,598  982,048 

Western*  .  53,809  297,218  15,155  366,182 

TOTAL  .  820,261  828,234  46,318  1,694,813 

1937  Pack  Red  Pitted  Cherries 
State  No.  2  No.  10  Misc.  Total 

New  York  &  Pa .  203,151  303,759  54,506  561,416 

Mich.,  Wise.,  &  Ohio .  735,660  824,787  57,373  1,617,820 

Western*  .  56,079  194,097  42,570  292,746 

TOTAL  .  994,890  1,322,643  154,449  2,471,982 

^Includes  Colorado,  Idaho,  Nebraska,  Montana,  Washington.  OroKon  and  Utah. 


The  above  reported  pack  of  Red  Pitted  Cherries  for 
1939  includes  reports  from  all  but  two  canners,  whose 
packs  were  estimated  at  5,500  cases  lO’s. 

CORN  AND  PEA  PROGRAMS  VOTED  SUPPORT 

EAVER  DAM,  WISC.  —  Continued  support  of  the 
Canned  Pea  Cooperative  merchandising  progra  n 
was  voted  at  a  meeting  of  directors  and  members 
of  the  merchandising  committee  of  the  Wiscons  ii 
Canners’  Association  which  met  here  last  week.  The 
group  also  favored  continuance  of  the  Corn  Canneis’ 
Service  Bureau. 

The  meeting  was  attended  by  canners  and  supp'y 
men  operating  in  the  Wisconsin  field.  In  addition  to  a 
discussion  on  the  Canned  Pea  Cooperative  merchandis¬ 
ing  plans,  the  trend  of  prices  as  affected  by  the 
European  war  was  also  under  consideration. 
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provides  instant  protection  for 

INCREASING 


FLUCTUATING 

VALUES 

at  no  additional  cost 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


SAME  WORK 
in  FEWER  HOURS 

You  can  do  it  with 

K  Y  L  E  R 
UBELERS  and  BOXERS 

They’re  built  for  Speed,  Neatness 
and  trouble-free  operation 

“They  have  everything  with  halt  the  parte’* 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturere 

Westminster,  Maryland,  U.S.A. 


_Artistic 

lAjreLS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  s  Doeller 

CO. 

PALTIMORE.MD. 


Prompt  shipment  of  com¬ 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements, 
case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

Other  warehouse  stocks  conveniently  located  in 
all  canning  areas. 

DEWEY  &  ALMY  CHEMICAL  CO. 
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"Every  member  of  your  organi/ation  lias,  by  his 
willingness  to  co-operate,  impressed  on  ns  the  fact 
that  yon  are  truly  interested  in  helping  eanners  and 

the  canning  industry.”  m  i  i 

Maryland 

"The  personnel  representing  yonr  Company  and  the 
services  rendered  by  yonr  field  men  .  .  .  has  left 

nothing  to  he  desired.”  .  , 

^  ¥  lorida 

"Every  person  .  .  .  has  shown  his  eagerness  to  render 
the  best  service  and  advice  possible.  Vi  e  had  this 
confidence  before  we  purchased  onr  first  Crown  cans 
and  .  .  .  through  Crown’s  continnons  attempts  at 
improving  all  phases  of  their  service  we  can  see  a 
silver  lining  .  .  .  for  the  Canning  Industry.” 

Wisconsin 

"lint  to  me  the  outstanding  feature  of  Crown,  is 
that  the  personnel  has  been  trained  and  do  under¬ 
stand  the  canner’s  problems.”  ,,  ,  , 

*  Maryland 

(’ROWN  SERVlCE...complete,efficient, dependable. 


Before  you  need  help,  the  CROWN  CAN  Service  Men 
are  on  the  job.  They  bring  you  efficient  operating  sug¬ 
gestions  . . .  tested  new  ideas  . . .  and  by  being  always 
alertly  interested  in  your  business,  help prerent  delays, 
waste  and  accidents.  The  most  important  success  to 
us,  is  to  help  every  one  of  our  customers  succeed. 

And  the  CROWN  CAN  COMPANY  files  prove  it ! 

(These  excerpts  are  from  eanners  letters  in  our  files.  ISames 
on  request.) 

"In  our  many  years  of  canning  experience  we  have 
found  that  the  Crown  Can  Company  has  given  us  a 
better  service,  combined  with  a  helpful  spirit  of  co¬ 
operation  than  we  have  ever  received.” 

Texas 

"We  had  no  experience  in  the  canning  business  .  .  . 
we  relied  entirely  on  your  suggestion  and  recom¬ 
mendations  and  found  your  Chemist  and  Service 
department  helpful,  prompt,  courteous  and  efficient 
. .  .  We  could  buy  CANS  most  anywhere,  but  we  like 
vour  policy  of  SERVICE — even  to  the  small  canner.” 


CROWN  CAN  COMPANY  •  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Co. 

BALTIMORE  ST.  LOUIS  HOUSTON  MADISON 


INDEPENDENT  AND  HELPFUL 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Rush  To  Buy  Slackens  Off  A  Little — Market  Now  On  Solid 
Basis,  With  Further  Advances  In  Sight — Goods  Cost  More — 
Everything  Seems  To  Tend  Towards  Increased  Buying  Of 
Canned  Foods. 

SOLID — The  excitement  caused  in  the  canned  foods 
market  by  the  sudden  rush  of  buyers  to  procure 
some  floor  stocks  has  somewhat  subsided,  but  has 
by  no  means  ended.  It  has  served  to  enlighten  both 
buyers  and  sellers  as  to  the  proper  value  of  canned 
foods,  and  has  dispelled  that  nightmare  of  too  low 
prices  on  these  fine  staple  foods,  which  has  existed 
for  about  three  years.  Hand-to-mouth  buying  is  out  and 
normal  heavy  buying,  on  a  price  basis  that  is  now  solid 
is  the  rule,  and  the  turn-over  is  huge.  In  plain  parlance 
the  advent  of  war  caught  the  distributors  with  no 
stocks  of  canned  foods  and  scared  the  life  out  of  them. 
Now  they  are  correcting  that  condition,  and  retail  out¬ 
lets  are  endeavoring  to  do  the  same,  with  the  result 
that  the  demand  on  canners  has  been  immense.  Some 
few  prices  got  out  of  hand,  and  they  have  sagged 
slightly  to  a  more  rational  basis,  but  the  vast  majority 
of  canned  foods  are  today  still  much  below  where  they 
should  be,  and  where  they  will  go  before  the  horde  of 
canners  who  have  withdrawn  from  the  market  come 
back.  The  country  now  clearly  recognizes  that  there 
are  not  enough  canned  foods  to  give  wholesalers  and 
retailers  just  the  old  time  working  floor  stocks,  and 
at  the  same  time  take  care  of  daily  requirements  of 
the  consumers ;  at  least  not  without  considerably 
advancing  prices  over  the  present  levels.  And  such 
advances  will  not  take  the  goods  out  of  reach  of  the 
consumers.  No  one  wants  to  see  prices  on  staple 
canned  foods  go  to  high,  nor  will  they,  but  it  should 
not  be  forgotten  that  the  consuming  public  had  come 
to  look  upon  such  goods  priced  at  5  cents  per  can,  as 
too  cheap,  and  they  said  plainly  that  there  must  be 
something  wrong  with  them.  That  gave  the  Mammoth 
markets,  and  other  cut  price  artists  a  real  scare  be¬ 
cause  when  they  checked  the  truth  or  otherwise  of 
this  claim,  they  found  it  by  actual  expressions  in  their 
own  stores.  All  of  which  goes  to  prove  that  consumers 
are  always  willing  to  pay  a  fair  price  for  the  foods 
thcv  need,  and  if  that  were  always  the  case  movement 
wo.  -d  be  better,  and  the  producers  would  have  some 
pro  I:  in  their  business.  And  that  is  about  where  the 
cammed  foods  market  is  today.  Price  advances  on  the 
geioral  line  of  canned  foods  are  by  no  means  over; 
tho ,  must  go  still  further,  and  they  will.  Experienced 
buy  rs  see  this  and  are  covering  before  further  rises, 
an  that  is  why  the  market  may  be  said  to  be  firm, 
or  oid,  and  the  business  is  not  frothy,  but  genuine. 

”  e  war  takes  credit  for  having  brought  this  change 
abc  it,  but  we  need  no  war  nor  worries  over  the  war, 


to  keep  the  canned  foods  market  on  the  up-and-up. 
All  that  was  ever  needed  was  the  knowledge  that 
hand-to-mouth  buying  had  reduced  distributors’  stocks 
to  nothing.  Now  you  know  it,  and  don’t  forget  it. 

THE  MARKET  —  Those  houses,  including  many 
brokers,  who  issue  weekly  or  monthly  market  letters 
admit  that  price  changes  came  so  thick  and  fast  that 
they  could  not  get  a  letter  mimeographed  before 
changes  had  to  be  made,  and  in  most  cases  where  goods 
were  offered,  they  were  sold  before  the  letters  could  be 
mailed.  That  is  how  heavy  trading  was  and  is.  And 
that  is  why  it  is  useless  to  attempt  to  quote  prices 
herein.  Consult  our  market  pages,  and  if  you  wish, 
go  back  to  issues  a  month  or  more  ago,  and  note  the 
changes.  But  do  this  yourself,  so  as  to  be  well  posted, 
and  don’t  let  anyone  do  that  thinking  for  you.  There 
are  still  brokers  and  buying  agents,  who  ostrich-like, 
continue  to  think  that  costs  and  prices  of  five  years 
ago  hold  good  today ;  they  completely  ignore  the  higher 
wage  rates,  the  shorter  hours,  the  increased  taxes  of 
all  kinds,  which  have  added  easily  10  cents  per  dozen, 
on  the  average,  to  all  canned  foods  costs,  and  we  would 
say  that  is  a  minimum. 

Read  the  Crop  Reports  this  week,  and  note  that  can¬ 
ning  crops  are  about  over,  and  that  packs  are  turning 
out  shorter  than  expected.  Note  again  the  terrific 
heat  on  the  Pacific  Coast  this  week;  and  particularly 
note  that  the  shipping  conditions  out  there  threaten 
to  kill  the  fresh  fruit  business,  as  fruits  are  rotting  on 
the  wharves  because  shipping  accomodations  are  lack¬ 
ing.  And  don’t  forget  the  added  costs,  in  rails  and  in 
water  shipments,  due  to  war  insurance,  etc.  All  of 
these  things  mean  added  calls  for  canned  foods. 

The  canners  of  baked  beans  and  other  dry  packs  are 
pointing  out  that  the  prices  on  dried  beans  have  ad¬ 
vanced  so  heavily  and  so  suddenly  that  the  price  on  the 
canned  products  must  steeply  advance.  And  the  dry 
bean  men  explain  that  their  prices,  like  canned  foods, 
were  wallowing  in  the  mire  below  cost  for  years,  and 
that  they  need  and  are  entitled  to  higher  prices. 

Most  of  you  have  the  prices  in  mind.  You  will  find 
interesting,  therefore,  one  quotation  we  just  saw. 
Wisconsin  quoting  standard  4s,  Alaska  peas  85  cents; 
standard  cut  green  beans,  2s,  70  cents  strong;  No.  21/2 
kraut  85  cents  and  upwards ;  dry  packed  pumpkin  2V2S, 
80  cents.  These  will  give  you  an  idea  of  the  new  prices 
of  the  day.  And  it  may  be  a  long,  long  time  before 
you  again  see  lower  ones,  if  ever.  It  takes  a  heap  of 
canned  foods  to  give  working  stocks  to  distributors  of 
all  kinds,  and  to  feed  the  hungry  consumers  whose 
numbers,  as  buyers  of  canned  foods,  are  increasing 
every  day.  They  will  pay  you  a  fair  price,  with  some 
profit,  if  you  demand  it.  But  only  if  you  demand  it, 
as  we  have  so  often  told  you.  Now  a  large  number  of 
canners  are  out  of  the  market,  awaiting  those  better 
days  which  come  with  approaching  Winter. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Excitement  Subsides — Good  Movement  with  Advances  Hold¬ 
ing — Buyers  Returning  to  Volume  Purchases — Heavy  Reduction 

of  Corn  Stocks — Spinach  Strongly  Held — Peas  Selling — 
Sardines  in  Demand. 

New  York,  September  22,  1939. 

ELLER’S  MARKET — The  excited  buying  which 
followed  the  war  declarations  has  subsided  some¬ 
what  but  the  volume  of  business  being  done  in  all 
lines  of  canned  foods  is  still  considerable.  The  many 
items  among  fruits,  fish  and  vegetables  which  were 
forced  up  by  active  and  urgent  bidding  during  the 
last  two  weeks  are  fully  maintaining  their  gains.  A 
number  of  others  have  advanced. 

Figures  came  to  hand  this  week  to  show  the  extent 
of  the  war  buying  over  the  past  fortnight.  One-half 
of  the  91  wholesale  firms  reporting  to  the  Institute  of 
Food  Distribution  state  they  can’t  take  time  to  supply 
comparisons  with  September  1938,  but  the  others 
supply  figures  which  show  an  average  gain  in  volume 
of  26.3  per  cent. 

Brokers  report  startling  increases  in  orders  for  food, 
with  some  experiencing  gains  of  150  to  200  per  cent. 
Percentage  increases  by  retail  stores  have  not  been  as 
large  as  wholesalers’,  but  nearly  every  retailer  report¬ 
ing  has  done  more  business  than  a  year  ago. 

VOLUME  BUYING — Whether  due  to  war  fever, 
fear  of  shortages  or  fear  of  price  advances,  inventory 
policies  in  the  food  distributing  trades  are  undergoing 
a  sharp  and  rapid  revision  from  the  buy-as-you-go 
plan  followed  for  some  time.  Under  this  revised  policy 
and  in  view  of  smaller  production  for  many  canned 
foods  lines  this  year,  a  much  larger  percentage  of 
carryovers  will  be  in  hands  of  distributors  instead  of 
in  canners’  and  packers’  unsold  stocks. 

CORN — Trade  authorities  estimate  that  stocks  of 
whole  grain  evergreen  and  shoe  peg  corn  are  now 
reduced  to  the  point  of  scarcity.  Tri-State  prices  have 
registered  sharp  advances,  offerings  from  Maryland 
this  week  were  very  few,  and  manufacturers  of  Maine 
corn  who  are  still  in  the  market  are  preparing  to  with¬ 
draw.  Whole  grain  Golden  Bantam,  No.  2  extra  stan¬ 
dard,  is  firm  at  75  cents  to  77Vo  cents,  and  evergreen, 
cream  style,  is  not  under  75  cents,  Maryland  and 
Pennsylvania  plants.  Shoe  peg.  No.  2  standard,  is  821/2 
cents  to  85  cents,  extra  standard,  90  cents.  Agricul¬ 
tural  Marketing  Service,  places  prospective  production 
of  corn  for  canning  on  September  1,  at  595,100  tons, 
or  32  per  cent  below  1938  when  production  was  880,100 
tons.  Featured  brands  of  cream  style  corn  are  95 
cents,  and  whole  kernel,  $1.10,  Middle  West. 

SPINACH  —  With  the  Fall  pack  still  about  a  full 
month  ahead,  remaining  unsold  lots  are  strongly  held. 
The  standard  variety  is  named  at  Maryland  factory  up 
to  $1.05  to  $1.07  for  2U2S  and  No.  10  tins  at  $3.90. 
Canners  are  withholding  prices  for  later  delivery,  and 
when  new  quotations  are  announced  they  will  probably 
approximate  current  high  spot  offerings. 


STRINGLESS  BEANS — In  view  of  the  government 
report  disclosing  the  prospective  production  at  less 
than  50  per  cent  of  the  1938  total,  trade  principals 
here  are  advising  purchases  at  present  prices.  The 
spot  markets  in  this  section  are  higher  than  at  any¬ 
time  this  year,  and  the  government  figures  are  impart¬ 
ing  a  strong  tone  to  the  late  crop  of  green  beans.  Stan¬ 
dard  cut  green  2s,  rule  at  65  cents,  and  the  10s  at 
$3.00,  Peninsula,  and  at  67i/^  cents  to  70  cents  at 
Pennsylvania  factories.  Canners  are  expected  to  face 
difficulty  in  securing  supplies  of  raw  stock  at  workable 
prices,  and  may  only  suceed  if  shippers  remain  out  of 
the  market. 

KRAUT — The  canned  market  is  fully  maintained  at 
$1.00  per  dozen  for  kraut  in  2^2  tins,  f.  o.  b.  factory. 
Independent  packers  are  naming  this  figure  while 
others  are  testing  out  the  market  at  a  slightly  higher 
offering  price.  New  York  State  canners  are  not  able  to 
arrange  for  ample  cabbage  requirements  except  at 
higher  prices,  due  to  a  short  crop. 

PEAS — The  price  for  Del  Monte  Early  Garden 
variety  of  fancy  peas  was  advanced  to  $1,171,4  per 
dozen  for  No.  303  tins,  and  to  $1.30  for  No.  2s,  f.  o.  b. 
midwest,  an  advance  of  2V2  cents  in  each  instance.  The 
packer  of  this  brand  is  understood  to  have  sold  large 
quantities  before  the  advance  was  effected.  Unsold 
supplies  of  nearby  packers’  Alaskas  have  also  been  cut 
into  by  recent  heavy  buying.  Standard  lines  in  the 
South  are  stronger  by  21/0  cents  to  5  cents  per  dozen, 
to  which  might  be  added  margins  previously  repre- 
ted  by  concessions  no  longer  offered  to  buyers. 

PEACHES — One  of  the  large  West  Coast  corpora¬ 
tions  is  virtually  withdrawn  on  standard  peaches,  both 
slices  and  halves.  The  same  factor  has  advanced  solid 
pack  pie  halves  to  $4.25  in  No.  10  tins,  and  solid  pack 
pie  slices  to  $3.65,  f.  o.  b.  Coast.  Another  packer  is 
asking  5  cents  over  halves  for  slices,  making  the 
price  $1,221/2  on  standard  halves,  $1.32i/>  on  choice, 
and  $1.50  on  fancy.  Standard  slices  are  $1,271/2,  choice 
$1.37,  and  fancy  $1.55.  The  tendency  recently  is  to  ask 
a  5  cent  premium  for  21/2  tins. 

SARDINES  —  The  market  for  Ovals  is  difficult  to 
ascertain,  and  is  placed  nominally  at  $3.50  per  case 
for  halves,  f.  o.  b.  Coast.  One  seller  naming  $3.40 
explains  that  this  was  “last  offering,”  and  confirmation 
of  new  business  at  the  lower  level  appears  uncertain. 
Demand  for  Maine  sardines  has  been  very  active,  accord¬ 
ing  to  packers,  demand  being  received  from  all  sec¬ 
tions.  Factories  will  continue  to  pack  as  long  as  fish 
hold  out,  and  previous  plan  to  close  down  so  as  to 
avoid  accumulation  has  been  abandoned. 

SALMON — Salmon  demands  subsided  a  bit  this  week 
after  a  very  active  inquiry.  One  of  the  few  offerings 
in  the  market  this  week,  made  for  a  well-known 
Chicago  salmon  factor,  names  Alaska  reds  at  $2.25, 
pinks  at  $1.45,  and  chums  at  $1.40,  No.  1  tall  tii  s, 
f.  o.  b.  Seattle.  The  foregoing  appear  to  be  the  going 
market  except  in  the  instance  of  chums,  which  other 
packers  name  at  $1.25.  Leading  packers  remain  with¬ 
drawn.  New  York  representatives  of  a  Seattle  pacher 
are  offering  salmon  in  No.  4  tins  as  follows:  Alaska 
red  $8.85,  Cohoes  $6.40,  Pinks  $5.00  and  Chums  $4.40, 
all  per  case  of  12  No.  4  tins. 
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MISCELLANEOUS  —  A  distributing  company 
reports  an  excellent  demand  for  canned  mushrooms 
owing  to  the  elimination  of  France  as  a  supplier. 
Prices  have  moved  up  about  15  per  cent  over  the  past 
rwo  weeks.  A  Portland,  Maine,  packer  issued  the 
i’ollowing  new  prices  on  pork  and  beans:  No.  2  tall, 
$1.55,  13-ounce  $1.00,  per  dozen,  f.  o.  b.  factory,  less 
freight.  A  Michigan  packer  quotes  following  new 
prices  on  Kiefer  pears:  Whole  pears,  21/2S,  $1.40,  No. 
10s,  $5.00;  Halves,  $1.45  and  $5.25,  f.  0.  b.  Although 
apples  for  canning  have  been  plentiful,  higher  prices 
are  expected  for  New  York  State  products  as  last 
year’s  pack  was  entirely  moved  out  and  Europe  is 
looked  to  as  an  outlet  for  the  canned  crop  this  year. 
A  tentative  price  of  $3.25  per  dozen  has  been  named  on 
new  pack  fancy  for  shipment  when  ready,  in  No. 
10  tins. 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  ‘'The  Canning  Trade” 

Peas  In  Steady  Demand — Heat  Ends  Tomato  Canning — Ozark 
Spinach  Canners  Withdraw  Offerings — Beans  Active — 
Advanced  Prices  Generally  Maintained — 

Know  Your  Broker. 

Chicago,  Ill.,  September  22,1939. 

ENERAL  MARKET — A  prominent  local  factor 
said:  “Canners  should  not  become  restless  if 
there  is  a  lull  in  buying.  They  should  make 
better  and  more  determined  efforts  than  in  the  past,  to 
really  sell  their  merchandise.  Holding  a  much  lighter 
load  than  a  year  ago  and  their  financial  situation  in  no 
doubt  a  better  condition,  the  canner  has  the  opportu¬ 
nity  of  making  sound  markets  from  here  on.” 

Apparently  the  weak  holders  have  more  or  less  domi¬ 
nated  the  market  in  the  past  but  from  now  on  until 
new  packing  in  1940,  the  stronger  canners  should 
dominate  the  situation. 

PEAS — It  is  said  the  lowest  priced  No.  2  standard 
pea,  obtainable  in  this  section  is  85  cents  factory  with 
some  asking  90  cents.  This  brings  up  the  question — 
should  the  price  on  this  popular  sifting  get  too  high? 
Will  not  some  short-sighted  canner  jump  in  and  pack 
heavily  of  soaked  peas  and  thus  hurt  the  consumer 
demand  again?  With  the  entire  pea  industry  slowly 
recovering  from  a  real  depression  and  with  competi- 
tifvu  from  frozen  peas,  something  ought  to  be  done  to 
limit  the  canning  and  distribution  of  soaks. 

'  steady  demand  has  prevailed  and  Wisconsin  can- 
n(:.  s  are  busy  shipping.  Some  quotations  are  noted 


bemw: 

To.  2  tin  Fancy  No.  2  Alaskas . $1.20 

To.  2  tin  Ex.  Stand.  No.  2  Sv.  Alaskas .  1.00 

o.  2  tin  Stand.  No.  2  Sv.  Alaskas . 90 

o.  2  tin  Ex.  Stand.  No.  3  Sv.  Alaskas . 971/2 

o.  2  tin  Stand.  No.  3  Sv.  Alaskas . 90 


N' .  10  tins  are  growing  in  small  compass,  is  the  report 
yc  i  hear  on  all  sides.  The  demand  for  No.  1  tins  has 
al  >  speeded  up  considerably  of  late. 


TOMATOES — The  blistering  heat  of  last  week  put 
the  finishing  touch  to  the  tomato  crop  throughout  the 
Mississippi  Valley.  The  market  on  standard  grades 
has  been  quiet  but  a  broad  demand  from  various  sec¬ 
tions  of  the  country  has  ruled  on  extra  standards  and 
near  fancies.  No.  10  standards  and  extra  standards 
too  have  come  in  for  considerable  call  as  have  No.  1  tins. 

While  the  market  is  the  same  as  quoted  in  this 
column  of  last  week,  it  is  still  possible  to  buy  at  a 
shade  under. 

TOMATO  PUREE — Considerable  business  has  been 
going  on  basis  No.  1  tin  at  421/4  cents  and  No.  10  tin 
at  a  range  of  prices  from  $2.75  as  low,  to  $3.00  as 
high,  f.  o.  b.  factory  points. 

TOMATO  CATSUP  AND  JUICE— Markets  are  very 
firm  and  there  is  little  shading  of  list  quotations.  The 
demand  has  been  routine  in  character. 

SPINACH  —  Arkansas  and  Missouri  canners  have 
withdrawn  from  the  market  on  the  Fall  pack  and  some 
say  that  only  with  ideal  weather  conditions  in  the 
Ozarks  from  here  on  can  a  fair  crop  be  harvested. 
The  last  quotations  were: 

No.  2  tin  Spinach . $  .65  factory 

21/4  tin  Spinach . 85  factory 

No.  10  tin  Spinach .  2.75  factory 

California  fancy  spinach  is  about  all  cleaned  up  with 
No.  21/2  quoted  at  $1.10  Coast. 

GREEN  AND  WAX  BEANS— The  market  has  been 
more  active  and  the  better  grades  have  shared  therein. 
No.  2  fancy  No.  4  cut  green  refugee  have  sold  at  90 
cents  Wisconsin  point.  Fancy  whole  green  have  also 
been  wanted.  Wax  bean  lots  seem  to  be  more  or  less 
in  small  compass.  The  lowest  on  No.  2  standard  cut 
green  in  Michigan  or  Wisconsin  is  70  cents. 

SAUERKRAUT — The  cabbage  crop  is  sure  a  poor 
one  in  these  parts  and  based  upon  the  going  market 
on  fresh  cabbage,  prices  today  on  canned  sauerkraut 
are  low. 

No.  21/4  Fancy  Sauerkraut . $  .90  to  $1.00 

No.  2  Fancy  Sauerkraut . 75  to  .80 

CORN — From  a  price  of  60  cents  in  Ohio  on  No.  2 
white  cream  style  to  70  cents  as  the  quotation  today,  is 
the  record  of  the  past  month.  Other  quotations  are: 

No.  2  tin  Ex.  St.  White  Cream  Style . $  .75  factory 

No.  2  tin  Fancy  W.  G.  Yellow . 90  factory 

Like  in  peas.  No.  10  tins  seem  to  be  in  limited  supply. 
No.  1  tin  corn  has  not  been  wanted  of  late. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— The 
situation  seems  to  be  clouded.  Some  reports  have  it 
that  the  grapefruit  crop  in  both  Texas  and  Florida  will 
be  25  per  cent  less  than  last  season’s  crop.  On  the 
other  hand,  the  report  from  Texas  is  that  the  pack  of 
juice  promises  to  be  a  couple  of  million  cases  more 
this  season  than  1938-39. 

Meanwhile,  some  low  prices  are  being  named  for  new 
pack  juice  but  the  general  opinion  is  that  under  exist¬ 
ing  conditions,  it’s  rather  treacherous  to  purchase. 
Otherwise  the  market  is  quiet  as  applied  to  spots. 

APPLES  AND  APPLESAUCE— All  kinds  of  prices 
are  heard  on  applesauce.  One  prominent  Michigan 
canner  quoted  60  cents  for  No.  2  tin  Fancy.  The 
market  ranges  from  that  to  as  high  as  75  cents  in  New 
York  State. 
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CALIFORNIA  FRUITS — Only  fill-in  business  has 
ruled  the  past  couple  of  weeks  or  since  the  Coast  can- 
ners  marked  up  their  prices.  Going  quotations  on 
cling  peaches  are: 


No.  2i/>  Standards . $1.22V^ 

No.  21/2  Choice .  1.321/2 


with  sliced  of  these  two  grades  quite  scarce. 

PACIFIC  NORTHWEST— Two  prominent  Washing¬ 
ton  canners  have  announced  a  short  delivery  on  pear 
contracts.  Others  say  that  it  will  be  extremely  diffi¬ 
cult  to  fill  orders,  especially  for  large  sized  fruit  as  the 
crop  is  running  to  small  pears. 

Berries,  black  and  white  cherries,  etc.,  are  steady. 
Oregon  prunes  are  active. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  indepen¬ 
dent  food  broker,  preferably  one  who  is  a  member  of 
the  National  Food  Brokers  Association. 

Said  a  canned  food  buyer  for  one  of  the  larger  Mid- 
dlewestern  jobbers:  “My  house  is  a  member  of 
(naming  a  buying  group)  but  I  have  had  to  depend 
100  per  cent  on  the  local  brokers  ever  since  the  Big 
Push  started  September  5th.”  What  better  proof  is 
needed  that  the  Independent  Food  Broker  is  always  on 
the  job — ready  and  willing  to  serve  his  customers  as 
well  as  his  principal. 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Settling  Soundly — Canners  More  Concerned  With 
Deliveries  Than  With  Sales — Shipping  Cancellations  Threaten 
Entire  Fresh  Fruit  Industry  —  Heavy  Demand  For  Tomatoes 
Causing  Withdrawals — New  Asparagus  Prices — Pineapple 
Moving  In  Volume — New  Pea  Prices — Wage  Rates 
In  Sardine  Canneries. 

San  Francisco,  Calif.,  September  21,  1939. 

STABLE — The  canned  foods  market  has  become 
quite  stable  again,  although  there  are  still  fre¬ 
quent  changes  in  prices,  withdrawals  and  the  like. 
Almost  everything  in  the  fruit  and  vegetable  list  is 
again  available,  *  where  not  sold  out  completely,  but 
there  are  quite  a  few  items  in  the  fish  list  that  are 
temporarily  off  the  market.  A  heavy  business  con¬ 
tinues  to  be  done  and  everytime  a  list  is  revised  there 
are  more  and  more  figures  in  red,  indicating  a  sold  up 
condition.  Canners  are  now  much  more  concerned  with 
deliveries  than  with  making  additional  sales,  the  war 
having  created  a  serious  problem,  especially  with  off¬ 
shore  shipments.  Their  troubles  are  mild,  however, 
compared  with  those  of  fresh  fruit  shippers.  Literally 
shiploads  of  apples,  grapes  and  pears  are  piled  up  at 
San  Francisco  terminals  because  of  cancellations  due 
to  the  war.  There  is  a  likelihood  that  the  citrus  indus¬ 
try  will  lose  almost  all  of  its  European  market,  due  to 
the  same  cause,  with  this  year’s  crop  well  above  the 
average  in  size. 

HOT — The  recent  rain  was  followed  by  the  warmest 
weather  of  the  year  in  many  parts  of  California  and 
tomatoes  are  ripening  with  a  rush.  Canners  are  taking 


everything  that  is  offered  and  are  making  the  most  of 
the  opportunity  to  put  up  a  sizeable  pack.  Several 
large  operators  have  advanced  prices  during  the  week 
and  some  have  been  compelled  to  withdraw  certain 
items  on  account  of  the  heavy  demand.  The  latest  list 
of  the  California  Packing  Corporation  shows  a  further 
advance  on  Del  Monte  tomato  juice,  the  new  prices 
being:  buffet,  40  cents;  No.  211,  55  cents;  No.  2  tall, 
721/2  cents;  46  oz.  cylinder,  $1.70,  and  No.  10,  $3.00 
It  has  withdrawn  on  all  Del  Monte  brand  solid  pack 
tomatoes  and  is  offering  only  No.  2  tall  and  No.  2V2S 
in  standards.  Prices  on  these  have  been  advanced  to 
80  cents  and  $1,021/^,  respectively. 

ASPARAGUS — New  asparagus  lists  have  made  an 
appearance,  with  some  advances  in  evidence,  but  these 
are  of  a  modest  nature  being  from  21/2  cents  to  5  cents 
a  dozen  on  sizes  up  to  and  including  No.  21/2,  and  50 
cents  on  a  couple  of  items  in  No.  10s.  The  feature  of 
the  new  lists  is  the  number  of  withdrawals  on  account 
of  a  sold  out  condition.  Few  concerns  have  anything 
unsold  in  white,  and  all  green  and  green  tipped  aspara¬ 
gus  is  not  plentiful.  The  California  Packing  Corpora¬ 
tion  is  offered  but  one  item  in  No.  1  square  tips  in  the 
Del  Monte  grade  in  either  white  or  green  tipped,  this 
being  the  medium  grade.  That’s  just  one  item  of  an 
original  list  of  eight.  This  firm  has  nothing  in  picnic 
tin  tips. 

PINEAPPLE  —  Hawaiian  pineapple  continues  to 
move  in  volume  and  it  is  a  question  how  long  stocks 
can  hold  out  against  the  heavy  inroads.  No  price  in¬ 
creases  have  been  made,  but  these  would  occasion  no 
surprise.  An  announcement  of  some  kind  will  neces¬ 
sarily  be  made  within  a  few  days,  either  changing 
prices  or  extending  shipment  date  at  present  prices,  the 
date  expiring  on  September  30. 

FRUITS — All  California  fruits  seem  moving  off  at 
a  lively  rate,  with  buyers  being  called  upon  to  shop 
around  to  secure  desired  assortments.  Apricots  and 
pears  seem  especially  firm,  with  fruits  for  salad  and 
fruit  cocktail  showing  sympathetic  strength. 

PEAS — Advances  have  been  made  during  the  week 
on  Utah  pack  sugar  peas,  these  being  largely  21/2  cents 
a  dozen  on  sizes  up  to  and  including  No.  2,  and  25 
cents  a  dozen  on  some  grades  in  No.  10s.  Featured 
brands  of  early  garden  peas  are  now  quoted  largely  at 
621/2  cents  for  buffet,  82  cents  for  picnic  and  $1.12 '4 
for  No.  303.  One-sieve,  where  available,  are  quoted  at 
$1.00  for  picnics  and  $1.50  for  No.  2s,  two-sieve  at  97 1 4 
cents  and  $1.45,  respectively,  for  these  sizes,  and  four- 
sieve  at  $5.50  for  No.  10. 

SARDINES  —  The  packing  of  sardines  has  com¬ 
menced  in  the  northern  and  central  California  sect('rs 
six  weeks  after  the  legal  opening  of  the  season.  Beat 
owners  and  fishermen  agreed  to  a  price  of  $11  a  ten 
for  fish,  and  in  the  canneries  minimum  wages  lor 
women  will  be  55  cents  an  hour  and  for  men,  60  ce?.ts 
an  hour.  While  no  formal  price  lists  have  made  an 
appearance  it  is  understood  that  some  sales  of  early  pj  ck 
sardines  have  been  made  at  $3.50  a  case.  This  cc  n- 
pares  with  $2.85  and  $3.00  for  early  pack  fish  a  year  a';o. 

SALMON — The  salmon  situation  is  largely  without 
change  from  that  of  a  week  ago.  Alaska  reds  are  beiiig 
quoted  at  $2.35  by  some  interests,  with  halves  flat  at 
$1,721/2-  Many  packers  are  out  of  the  market  entiraly 
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until  the  situation  clears,  but  plan  to  be  back  before 
There  is  any  shortage  of  fish  in  distributing  centers. 

SAUERKRAUT — The  California  Packing  Corpora¬ 
tion  has  revised  its  prices  on  both  Utah  and  Midwest 
pack  sauerkraut.  The  Utah  product  is  now  offered  at 
75  cents  and  77l^  cents  for  No.  2  tall  and  No.  21/2, 
respectively,  with  Midwest  pack  selling  at  2i/^  cents 
a  dozen  more. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 


off  and  gone  shrimping  and  oystering,  therefore,  pro¬ 
duction  of  crab  meat  in  this  locality  is  next  to  nothing. 

The  price  of  crab  meat  has  advanced  to  35  cents  per 
pound  for  flake  and  25  cents  for  claw,  f.  o.  b.  shipping 
point. 

VEGETABLES — Reports  from  vegetable  canners  in 
this  section  are  that  all  canned  vegetables  with  few  ex¬ 
ceptions  have  advanced  and  the  price  is  going  still 
higher. 

This  increase  in  price  has  caused  some  of  the  canners 
to  withdraw  from  the  market,  as  none  of  them  have 
any  great  surplus  on  hand  and  they  can  well  afford  to 
hold  the  small  stock  for  higher  prices. 


Price  Advance  Puts  Shrimp  Industry  in  Happy  Mood — Can¬ 
neries  Working  Full  Time — Oyster  Canners  Awaiting  Cooler 
Weather — Crabbing  at  Standstill. 

Mobile,  Ala.,  September  22,  1939. 

SHRIMP — The  canneries  in  this  section  are  operat¬ 
ing  full  time  and  there  is  a  general  good  feeling 
among  the  packers  of  this  section,  because  the 
price  of  canned  shrimp  strengthened  a  good  deal  from 
what  it  was  three  weeks  ago,  and  the  canneries  are 
buying  all  the  shrimp  they  can  get,  due  to  an  advance 
of  from  5  cents  to  10  cents  per  dozen. 

The  advance  in  the  price  of  canned  shrimp  has 
brought  an  increase  in  price  to  the  fishermen,  so  every¬ 
body  is  happy  in  the  sea  food  canning  communities. 

A  good  volume  of  business  has  been  booked  and 
shipments  have  moved  pretty  steady,  but  it  is  under¬ 
stood  that  some  of  the  canners  are  offering  only  a 
small  portion  of  their  pack  and  holding  back  the 
balance  to  see  what  this  war  scare  is  going  to  amount 
to. 

The  price  of  canned  shrimp  is  $1.05  per  dozen  for 
small;  $1.10  for  medium,  and  $1.15  for  large,  f.  o.  b. 
factory. 

OYSTERS — The  thermometer  still  shoots  up  to  88 
degrees,  which  is  no  oyster  weather,  therefore,  very 
little  movement  of  oysters  is  going  on  and  none  ex¬ 
pected  until  the  mercury  can  be  kept  below  80  degrees. 

Folks  will  not  eat  oysters  when  the  weather  is  hot, 
but  just  as  soon  as  it  tufns  cold,  it  seems  to  create 
an  appetite  for  the  bivalves. 

The  Alabama  oyster  reefs  were  opened  by  the  State 
on  September  1,  and  the  raw  oyster  season  opened 
officially  on  that  date,  but  for  the  amount  of  oysters 
that  have  been  sold  since  the  season  opened,  the  State 
cov'ld  have  kept  the  reefs  closed  and  no  one  suffer. 

The  movement  of  canned  oysters  has  been  very 
satisfactory  so  far  this  season,  and  indications  are 
that  the  canning  will  start  just  as  soon  as  the  oysters 
art  suitable  and  the  weather  is  cold  enough,  which 
wi'*  hardly  be  before  the  latter  part  of  November. 

•jysters  do  not  keep  long  out  of  water  in  hot  weather, 
tha  efore,  not  only  do  the  oysters  have  to  be  fat  and 
pl'iaip,  but  the  weather  must  be  cold  in  order  to  enable 
thn  !)oats  to  keep  their  oysters. 

/ -yme  advance  in  the  price  of  canned  oysters  has  been 
mentioned,  but  the  price  is  strong  at  95  cents  per  dozen 
foi  five  ounce  and  $1.85  for  ten  ounce,  f.  o.  b  factory. 

’  RAB  MEAT — Very  few  of  the  crab  catchers  are  on 
the  job  now,  as  practically  all  of  them  have  knocked 


ADAMS  ON  AGRICULTURAL 
ADVISORY  COUNCIL 

WINTHROP  C.  ADAMS,  President  of  the 
National- American  Wholesale  Grocers’  Associa¬ 
tion,  has  accepted  an  invitation  from  Secretary 
of  Agriculture  Wallace  to  serve  on  an  Agricultural 
Advisory  Council,  organized  to  make  supplies  of  food 
and  fibers  available  to  consumers  during  the  European 
War  at  fair  prices.  Through  this  Council  the  Depart¬ 
ment  of  Agriculture  will  be  able  to  work  closely  with 
farm  leaders  and  business  men  in  these  fields,  the 
Secretary  states.  “We  can,”  he  adds,  “solve  difficult 
problems  if  we  will  counsel  realistically  and  democrati¬ 
cally  together,  avoid  the  economic  turmoil  which  pro¬ 
duced  the  regimentation  that  is  now  found  almost 
everywhere  in  Europe.” 


HAMILTON 

Steam  Jacketed 

KETTLES 

— all  styles,  any  size — made  in  Stain¬ 
less  Steel,  Pure  Nickel, Monel  Metal, 
Copper,  Aluminum. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 

Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 


CANNING  MACHINERY 

FOR  THE 

DISCRIMINATING  BUYER 

Complete  plants  for 
Peas,  Corn,  Stringless  Beans,  Tomatoes, 
Citrus  Fruits,  Sea  Foods,  etc. 


Write  For  Catalog, 


A.  K.  ROBINS  &  CO.,  Inc., 


701  E.  LOMBARD  STREET, 
BALTIMORE.  MARYLAND 
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THE  CONDITION  OF  CROPS 

As  Reported  by  CANNERS 


TOMATOES 

HOOPESTON,  ILL.,  September  16th,  1939 — Last  four  days  of 
heat — 103  degrees — have  greatly  reduced  late  prospects.  Expect 
4  ton  average  with  quality  only  fair. 

SHOWELL,  MD.,  September  18th,  1939 — Our  acreage  is  about  10 
per  cent  above  last  year.  Yield  has  been  about  normal  and 
quality  good.  Packing  is  practically  over,  will  have  two  or 
three  more  short  runs. 

CRANE,  MO.,  September  14th,  1939 — After  what  looked  like  a 
good  yield  from  late  crop,  a  September  drought  and  heat  wave 
has  cut  the  crop  80  per  cent,  compared  to  last  year  about  50 
per  cent  and  the  end  is  not  yet  over  in  Stone  County,  Missouri. 
Due  to  50  per  cent  cut  in  acreage  and  the  present  heat  wave,  the 
Ozarks  will  pack  about  800  to  1000  cars. 

CLYDE,  OHIO,  September  18th,  1939 — It  being  around  100 
degrees  here  in  northern  Ohio  over  the  week-end,  we  called  a 
few  Ohio  tomato  canners  around  eight-thirty  a.  m.  today,  asking 
what  damage  occurred.  They  estimated  it  had  i-educed  the 
Ohio  tomato  pack  ten  to  fifteen  per  cent.  But  around  two  hours 
l#ter  they  began  to  call  back  and  reported  that  they  had  gone 
out  and  inspected  some  of  their  fields — and  estimated  that  the 
Ohio  pack  would  be  reduced  at  least  twenty-five  per  cent,  that 
they  had  expected  to  run  full  this  week  but  the  ripe  fruit  is  so 
badly  scalded  that  it  is  practically  worthless  and  while  it  did 
some  damage  to  exposed  green  tomatoes,  it  appeared  not  to 
be  very  serious,  but  will  cause  a  “lull”  in  operations  until  the 
green  tomatoes  ripen.  All  experienced  canners  know  that  the 
last  pickings  are  always  slim. 

Also  under  date  of  September  18th,  the  Secretary  of  the  Ohio 
Canners  Association  circularized  their  members  as  follows : 
After  our  first  talk  with  some  Ohio  Canners,  we  wired  other 
associations  and  here  are  their  replies: 

Rewire.  Tennessee-Kentucky  tomato  pack  practically  com¬ 
pleted.  Total  pack  about  50  per  cent  of  last  year.  Extremely  hot 
and  dry. 

Kentucky-Tennessee  Canners  Association. 

Retel  18th  weather  favorable,  bulk  of  tomato  pack  over,  and 
receipts  will  now  be  light.  Pack  about  same  as  last  year. 

Tri-State  Packers  Association. 

Hot  scorching  sun  and  weather  four  days  last  week  damaged 
remaining  tomatoes  materially.  Estimate  tonnage  fifteen  to 
twenty-five  per  cent  less  than  last  year  unless  weather  favorable 
until  middle  October  and  all  late  fields  continue  producing. 

Indiana  Canners  Association,  Inc. 

Temperature  New  York  last  week  reduced  approximately 
fifteen  per  cent  pack.  Field  men  now  checking.  If  higher  will 
advise. 

New  York  State  Canners  Association. 

Continued  heat  and  drought  has  reduced  Ozark  pack  to  25  per 
cent  of  last  year. 

Ozark  Canners  Association. 

As  far  as  Ohio  and  the  reports  in  these  wires  are  concerned 
this  ends  the  great  pessimistic  fear  of  a  big — U.  S.  tomato  pack 
for  1939.  Some  daily  recently  carried  some  publicity  conveying 
that  Ohio  would  have  a  whale  of  a  tomato  pack — ^but  some  people 
count  chickens  too  soon.  It  is  reliably  reported  that  the  big 
tomato  operators  with  acreage  in  north  western  Ohio  have 
ceased  to  receive  any  more  tomatoes. 


HIGH  ROCK,  PA.,  September  18th,  1939 — Acreage  75  per  cent 
of  normal.  Crop  85  per  cent. 

LUCKY,  PA.,  September  18th,  1939 — Still  packing  and  quality 
fine.  Only  had  50  per  cent  planted  in  Spring.  Our  pack  will 
be  50  per  cent  or  8000  cases. 

CORN 

ST.  GEORGE,  DEL.,  September  15th,  1939 — Out  of  an  acreage  of 
400  acres,  we  were  about  8000  cases  No.  2s  short  of  having  a 
normal  turn-out. 

HOOPESTON,  ILL.,  September  16th,  1939 — Sweet:  Pack  com¬ 
pleted  August  30th.  Average  yield  3.1  tons  per  acre. 

HIGH  ROCK,  PA.,  September  18th,  1939 — 60  per  cent  or  a  Vs 
less  acreage  than  usual. 

LUCKY,  PA.,  September  18th,  1939 — Whole  Grain  Evergreen: 
Packing  completed,  8000  cases  No.  2s  from  150  acres,  about 
50  per  cent. 

BEANS 

CEDAR  RAPIDS,  IOWA,  September  15th,  1939 — Green:  Late  crop 
— acreage  small  but  looking  fine,  depends  upon  frost  as  to  how 
many  we  get.  Never  tried  this  before  in  this  section.  Looks 
like  a  late  Fall  and  may  secure  fair  pack. 

HIGH  ROCK,  PA.,  September  18th,  1939 — Green  Stringless:  100 
per  cent  on  a  Vs  reduced  acreage. 

BENEFIT  TO  U.  S.  SEEN  IN  RISE  OF  FARM  PRICES 

HE  sharp  advance  in  farm  prices  since  the  start  of 
hostilities  in  Europe  has  probably  averted  what 
was  threatening  to  become  a  serious  situation,  one 
that  unless  corrected  in  the  next  thirty  days  might  have 
caused  a  recession  in  business,  J.  Frank  Grimes,  presi¬ 
dent  of  the  Independent  Grocers’  Alliance,  told  the 
opening  session  of  the  two-day  merchandising  conven¬ 
tion  of  the  alliance  at  the  Park  Central  Hotel,  New 
York  City.  At  the  same  time,  Mr.  Grimes  declared 
that  the  rise  in  farm  prices  would  probably  save  the 
United  States  government  around  $1,200,000,000  in 
farm  subsidies  over  the  next  year  or  so. 

He  said  that  while  prices  of  processed  foods  had 
been  increasing  steadily  in  the  last  few  months,  the 
prices  paid  to  the  farmer  for  his  products  had  been 
steadily  declining.  The  spread  was  widening  so  rapidly, 
he  declared,  that  it  was  threatening  to  bring  on  a 
serious  business  recession  unless  corrected.  He  pointed 
out  that  Congress  had  been  fully  aware  of  this  situa¬ 
tion  before  it  adjourned,  which  accounted  for  its  will¬ 
ingness,  in  the  face  of  an  economy  trend,  to  boost 
appropriations  for  agricultural  subsidies. 

The  rise  in  farm  prices  since  the  war  started  has 
increased  the  farm  income  on  wheat  alone  by  around 
$150,000,000,  and  around  $80,000,000  on  lard.  One 
very  marked  indication  of  the  changed  consumer 
psychology,  particularly  in  the  rural  areas,  has  been 
the  sudden  appearance  of  large  quantities  of  the  old, 
large-size  bills,  indicating  that  a  good  part  of  the 
public  is  digging  into  its  money  reserves  to  stock  a 
little  ahead  on  food  reserves,  Mr.  Grimes  asserted. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  cimners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 


ASPARAGUS 


2%.. 


White  Colossal,  No. 

Large,  No.  2^.......... 

Medium,  No.  2V^ . 

Green  Mam.,  No.  2  ro.  cans... 

Medium,  No.  1  tall . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s........».. 


Green  Cuts  and  Tips,  2s., 


STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . . 

Ex.  Std.  Cut  Green,  No.  2........ 

No.  10  . ... 

Std.  Cut  Green,  No.  2 . . 

No.  10  . . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2..^ _ _ 

No.  10  . . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . . 

No.  10  . . . 


LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . 

No.  2  Fancy  Small  Green.. 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White.... . - . 

No.  10  . . . 

No.  2  Soaked . 


.62  >4 


BEETS 


Whole,  No.  2 . . 

No.  2V4  . . . 

No.  10  _ 

Std.  Cut,  No.  2........... 

No.  2%  _ 

No.  10  _ _ 

Fancy  Cut,  No.  2 . 

No.  2% _ 

No.  10  . . . 

Std.  Sliced,  No.  2 _ 

No.  2%  _ 

No.  10  _ _ 

Far.tr  Sliced,  No.  2.. 
No.  10  . . 


10 

50 

62  V, 
95 
00 
65 


CARROTS 

Std.  Sliced,  No.  2.. 

No.  10  . . 

Std.  Diced,  No.  2.. 
No.  10  _ 


PE.\.^  AND  CARROTS 

Std.  No.  2 _ _ 

Fancj-  No.  2.__„....„„„_. 


.80 

4.50 

.80 

3.75 


.75 

.90 


1.10 

1.20 

4.00 

.70 


.90 

3.75 


.80 

4.00 


.80 

1.10 


Central 


.85 

.90 

3.25 

.55 

.65 

2.75 

.60 

.75 

2.75 


.60 

3.00 


.70  . 

2.75  3.00 

i’.'io  i’.'io 


West  Coast 


Low 

High 

Low 

High 

Low 

High 

2.60 

2.60 

2.60 

2.65 

2.60 

2.60 

2.36 

2.60 

2.60 

2.40 

2.60 

2.40 

2.60 

2.36 

^46 

2.60 

2.60 

. 

. 

2.16 

2.26 

2.26 

2.40 

2.10 

2.16 

2.00 

2.10 

2.10 

2.16 

2.30 

2.60 

2.30 

2.36 

1.66 

1.65 

1.76 

7.60 

7.60 

1.00 

.90 

1.00 

1.10 

1.00 

1.10 

4.50 

5.00 

4.76 

5.00 

.70 

.72% 

.75 

.85 

.85 

1.00 

3.50 

3.50 

3.76 

.65 

.70 

.70 

.76 

.75 

.80 

3.00 

3.25 

3.00 

3.35 

3.25 

3.75 

1.40 

1.45 

1.00 

1.36 

5.00 

5.00 

5.50 

4.85 

6.60 

.95 

1.10 

1.20 

1.20 

4.75 

4.75 

5.00 

5.25 

.95 

.96 

5.50 

5.60 

.75 

.80 

.80 

3.75 

3.75 

3.76 

4.60 

.70 

.75 

.75 

3.60 

3.60 

1.20 

1.05 

1.20 

6.00 

4.75 

5.00 

1.00 

1.15 

6.00 

.70 

.60 

.65 

3.50 

2.65 

3.26 

1.30 

1.35 

1.50 

1.60 

7.25 

7.50 

1.25 

1.25 

1.25 

1.20 

1.20 

1.15 

1.30 

1.25 

1.26 

6.00 

6.00 

.80 

4.25 

.85 

.90 

.90 

.70 

.80 

.72%  .80 

.90 

.96 

3.80 

1.05 


.86 

1.10 

3.35 

.90 

3.60 


CANNED  VEGETABLES— Continued 

Elastern  Central 

Low  High  Low  High 


CORN — Wholegrain 


Yellow,  Fancy  No.  2 _ - _ ... 

•95 

No.  10  . 

_ 4.76 

Ex.  Std.  No.  2 . . 

.75 

No.  10  . 

-.-  4.60 

Std.  No.  2  . 

w  .70 

No.  10  _ 

4.00 

White,  Ex.  Std.  No.  2 _ 

.75 

No.  10  _ 

_ 4.50 

1.10 

6.00 

.86 

6.00 


■nV2 


std.  No.  2.. 
Not  10 


.72y2 . 


Shoepeg,  Fancy  No.  2.._» _ _ 

Na  10  _ 

Ex.  Std.  No.  2..«_ _ _ 

No.  10  _ 

Std.  No.  2 _ 

CORN — Creamstyle 

Yellow,  Fancy  No,  2 _ .... _ 

No.  10  . . 

Ex.  Std.  No.  2 . . 

Na  10  . . . 

Std.  No.  2 . . 

No.  10  . 

White,  Fancy  No.  2 . . 

Na  10  . . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . . 

No.  10  . . 

HOMINY 

Std.  Split,  No.  1,  Tall _ 

No.  2%  _ 

No.  10  _ 

MIXED  VEGETABLES 

Fey.,  No.  2 . . . 

No.  10  _ _ 

Std.,  No.  2 . . . 

No.  10  . . . 

PEAS 


4.00 

4.60 

1.00 

6.50 

6.00 

.90 

6.25 

6.60 

.82% 

.85 

.87% 

4.16 

4.50 

.75 

4.00 

.70 

3.75 

.90 

4.50 

.75 

4.00 

.70 

4.00 


.77% 


.80 

4.25 
.55 

3.25 


.85 

2.75 

.85 

4.25 

.65 

4.00 


No.  2  Fancy  Sweets.  Ss  . 

No.  2  Fancy  Sweets.  4s. _ 

_  1.10  1.1.5 

No.  2  Fancy  Sweets.  6b 

No.  2  Ehi.  Std.  Sweets.  2a  . 

No.  2  Ehc.  Std.  Sweets,  8s... 
No.  2  Ex.  Std.  Sweets,  4s... 
No.  2  Ehc.  Std.  Sweets,  6s.... 

— . 90 

No.  2  Std.  Sweets,  28 . 

No.  2  Std.  Sweets,  Ss. . 

No.  2  Std.  Sweets,  48.........._. 

No.  2  Std.  Sweets,  68 . 

No.  10  Std.  Sweets,  28 . 

No.  10  Std.  Sweets,  8s . 

No.  10  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  68 . 

No.  2  Fey.  Alaska,  Is . . 

No.  2  Fey.  Alaska,  28 . . 

No.  2  Fey.  Alaskas,  S8....„...... 

No.  2  Ex.  Std.  Alaskas,  Is.... 

No.  2  Ex.  Std.  Alaskas,  28... 

No.  2  Ex.  Std.  Alaskas,  Ss.... 

No.  2  Ex.  Std.  Alaskas,  As.... 

No.  2  Ex.  Std.  Alaskas,  6s.... 

Na  10  Ex.  Std.  Alaskas,  Is..., 
No.  10  Ex.  Std.  Alaskas,  28... 
No.  10  Ex.  Std.  Alaskas,  8s.. 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  8s . 

No.  2  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  6s„„ . . 

No.  10  Std.  Alaskas,  Is--....... 

No.  10  Std.  Alaskas,  2s——. 

No.  10  Std.  Alaskas.  8s . 

Na  10  Std.  Alaskas,  4s..—-. 
No.  10  Std.  Alaskas,  Gs— ...... 

No.  2  Ungraded . 

Soaked,  28 . . 

lOs  . . . 

Blackeye,  Soaked . 

10s  — . 

PUMPKIN 

Fancy.  No.  2 . - _ — . 

No,  2%  _ 

Na  8 _ 

No.  10  _ _ _ 

SAUER  KRAUT 


.95 

.90 

.85 

4.00 

1.50 

1.05 

1.45 

1.10 

1.15 

1.00 

1.00 

.95 

.95 

.90 

1.00 

.85 

.90 

.82% 

.85 

.85 

.85 

6.50  5.50 

5.00  5.00 

4.50  4.75 


.82% 

.55 

2.75 

62% 

2.65 


.90  1.10 

4.50  5.25 

.77%  .87% 
4.60  5.00 


.70 

4.50 


4.25 

.90 

6.00 


.95 

5.00 


.80 

.95 

3.75 

4.75 

.75 

.80 

3.50 

4.00 

.66 

.70 

3.40 

3.50 

.90 

3.76 

4.75 

.75 

.80 

3.70 

4.50 

.70 

.75 

3.50 

4.26 

.60 

.65 

2.00 

2.35 

.75 

1.00 

.75 

.90 

No;  2% - 

Na  8  .  - 

1.00 

No.  10  _  - . 

3.30 

3.40 

3.10 

SPINACH 

No.  2  . . . 

.90 

.95 

.65 

No.  2%  .  -  . . 

1.10 

1.15 

.85 

No.  10  - - - 

3.75 

4.20 

2.75 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 

.80 

.86 

Std.  No.  2,  Gr.  Cora,  Fn.  Limas. 

.85 

1.06 

Triple,  Na  2-. _ - _ — 

.97%  . 

.80  .85 

3.00  Too 


.80 

1.00 


West  Coast 
Low  High 


1.30 

1.35 

1.40 

1.50 

1.16 

1.20 

1.30 

1.40 

1.10 

1.15 

1.20 

1.30 

1.00 

1.10 

1.10 

1.20 

.90 

1.25 

1.20 

1.25 

.90 

.^5 

1.00 

1.20 

.95 

1.00 

1.05 

.85 

.90 

.95 

1.10 

.97% 

1.00 

.90 

.95 

1.15 

1.20 

•85 

.82% 

1.00 

.85 

.80 

.95 

6.00 

6.76 

5.00 

5.25 

5.00 

5.25 

3.75 

4.75 

4.50 

5.00 

3.50 

4.75 

4.50 

4.76 

1.40 

1.20 

1.25 

1.35 

1.45 

1.15 

1.20 

1.30 

1.40 

1.10 

1.25 

1.00 

1.05 

1.20 

1.30 

.97% 

1.00 

1.10 

1.20 

.90 

.90 

.96 

1.10 

1.05 

1.10 

6.00 

6.26 

5.50 

6.50 

4.75 

5.50 

.90 

1.00 

1.00 

1.10 

.90 

.90 

.90 

.95 

.85 

.85 

.85 

.95 

.85 

.96 

5.00 

5.25 

4.50 

4.75 

6.00 

4.60 

4.75 

4.25 

4.76 

.95 

1.00 

.50 

.60 

.60 

.65 

2.50 

.65 

.65 

.80 


.72% 

.92% 


2.40  2.60 


.76 

.95 


3.10  3.30 


.85 

1.05 

3.40 


1.10 

1.35 

4.35 


24 


THE  CAN  N  INC  TRADE 


September  25,  193!) 


SWEET  POTATOES 
Fey.,  No.  2,  Dry  Pack.. 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


No.  3  . 

No.  10  . 

Fey.,  No.  2  Syrup  Paek.. 


No.  2Vi 
No.  3 


TOMATOES 


No.  2%  . 

No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1.. 


No.  2% 
No.  3  ... 
No.  10  . 


Std.,  No. 
No.  2  ... 
No.  2% 


.80 

1.20 

.90 

1.50 

.00 

3.00 

.90 

.76 

.00 

1.20 

1.00 

1.25 

3.50 

Solid  Pack 

.85 

1.00 

1.05 

1.10 

1.00 

1.05 

.10 

1,35 

1.25 

1.35 

1.25 

1.36 

1.50 

4.25 

4.35 

.60 

.45 

.47% 

.75 

.70 

.76 

.85 

.00 

1.05 

1.00 

1.10 

.97% 

t.25 

3.25 

3.10 

With 

puree 

.45 

.47% 

.40 

.42% 

.65 

.67% 

.65 

.67% 

.67% 

.70 

.80 

.82% 

.90 

.95 

.90 

.97% 

1.02% 

.97% 

1.00 

.97% 

PEARS 

Keifor,  Std.,  No.  2^.......... 

No.  10  _ 

Choiee,  No.  2^ 

No.  10  _ 

Bartlett,  Faney,  No.  2^.. 

Choiee,  No.  2%.. . 

Std.,  No.  2% . . 

No.  10,  'Water„„......™ 

No.  10,  Syrup............. 

No.  10  Pie,  S.  P _ 


PINEAPPLE 

No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2% . 

No.  10  in  Juiee.... 
No.  10  in  Syrup.. 


Eastern 
Low  High 


1.36  1.35 


Central 
Low  High 


West  Coast 
Low  High 


1.371/j 


No.  10  . 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04.. 


No.  10 


No.  10  . 

TOMATO  JUICE 


No.  303.. 


TURNIP  GREENS 
No.  2  . 


3.00 

3.16 

3.00 

3.60 

3.00  3.30 

.42% 

3.00 

.40 

2.75 

.42% 

2.76 

.40 

2.75 

.45 

3.60 

.42% 

3.00 

3.25  3.40 

.62%  . 

3.00  3.15 

.45 

.75 

.85 

3.00 

.56 

.80 

2.90 

3.25 

.75  .80 

2.75  3.00 

.75 

1.05 

3.35 

3.76 

.65 

.86 

2.90 

.67% 

.90 

3.00 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  _ 

No.  2  . . 

No.  2%  . . . 

46  os . . 

No.  10  _ 

RASPBERRIES 

Black,  Water,  No.  2.. 

No.  10  . 

Red,  Water,  No.  2 _ 

No.  10  . 

Black,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 _ 


1.90 

2.10 

1.80 

1.90 

1.60 

1.65 

4.00 

4.26 

5.25 

5.50 

3.90 

4.15 

F.  O.  B.  Honolulu 
Crushed  Sliced 
.80  .80 

.85  . 

1.27%  1.421/2 
1.70  1.70 

5.35  5.60 

6.75  6.00 

F.  O.  B.  Honolulu 

.47%  . 

.67% 


.80 

.95 

1.37% 

2.17% 

3.76 

4.50 

1.45 

1.60 

1.65 

7.26 

7.60 

5.00 

6.00 

1.65 

7.26 

7.60 

6.26 

5.50 

5.50 

1.76 

1.40 

1.60 

1.80 

2.00 

2.10 

Canned  Fruits 


apples 

No.  10,  water - ................. — 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

apple  SAUCE 

No.  2  Fancy..„ . — . - 

No.  10  _ — 

No.  2  Std. - 


APRICOTS 
No.  2%,  Fancy..^.. 

No.  2%,  Choiee - 

No.  2%.  Std . 

BLACKBERRIES 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  _ 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10.. 


2.35 

2.55 

3.00 


.76 

3.00 

.65 

2.85 


2.90 

3.50 


.80 

3.26 


.70 

3.35 


Std.,  No.  2 . 

No.  3  . 

No.  10,  water. 
No.  2,  Preserved. 
No.  2,  Syrup. — . 

BLUEBERRIES 
No.  2  . . . 


2.90  3.00 


1.85 

1.65 

1.46 


1.00 

3.’75 


1.90 

1.85 

1.55 


1.10 

Too 


Canned  Fish 


HERRING  ROE 

10  os.  ................ 

No.  2,  19  ox.. . 

No.  2,  17  OB.. - 


.70  ....... 

1.26  . 

1.12%  1.26 


LOBSTER 
FUts,  1  lb.. 

%  lb . 

%  lb.  »... 


OYSTERS 


Southern  Northwest  Selects 


.  1.00 

1.05 

.  1.10 

.95 

_  1.80 

2.10 

_  1.40 

_  5.50 

1.60 

6.00 

1.45 

6.00 

1.60  . 

6.00  . 

10  OB. 

Selects,  6  oz . . 

2.20 

1.85 

CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2..» 
Ex.  Std.,  Preserved,  No.  2. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std..  No.  2% . 


1.07%  1.10 


1.00 

4.25 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . - . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  OB.  . 

No.  2  _ 

No.  5  - - 


Florida 


.87%  .95 

2.25  2.46 


GRAPEFRUIT  JUICE 
No.*'l 


No.  300  _ 

No.  2  _ _ — 

46  . . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . . . - 

PEACHES 

Fey.,  Y.  C.,  No.  2%.. 

Choiee,  No.  2%......„ . . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seeonds,  Yel.,  No.  2% _ 

No.  10,  Faney . — — 

Peeled.  Mo.  10,  Solid  Paek..„ 


.55  .65 

1.40  1.67 

1.65  1.65 


. 95 

.  4.60 

Texas 
'!87%  ”.'90 

”."66 


1.36 

5.00 

2.00 

1.80 

1.70 


1.40 

5.25 

2.16 

2.00 

1.80 


2.40  . 

7.50  7.75 

California 

.  1.36 

.  6.00 


1.60  . 

1.32%  1.45 
1.22%  1.27% 
.77%  .80 

1.07%  1.10 

.  4.90 

4.25  4.60 


SALMON 

Red  Alaskas,  Tall,  No. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1...... 

Flat,  No.  1 . . 

No.  %  - 

Pink,  Tall,  No.  1 _ 

Flat,  No.  % . 

Sockeye  Flat,  No. 

No.  %  . 

Chums,  Tall,  No.  1 . . 

Medium,  Red.  Tall . . 

SHRIMP 


No.  1,  Small . 

No.  1,  Medium . 

No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 

%  Oil.  Key _  3.76 

2  OU,  Keyless _  3.26 

%  OU,  Tomato,  Carton...........^  . 

%  OU,  Carton . 4.25 

%  Mustard,  Keyless........^..........  3.00 

Calif.  Oval  No.  1,  24's - - 

Calif.  Oval  No.  1,  48's -  - 


TUNA  FISH.  Per  Case 


Fey.,  Yel.,  Is.  24’s.. 
Fey.,  Yel.,  Is.  48’s.. 


a 


Light  Meat,  Is.. 
%•  ■ 

%a  . 


1.15  1.25 

1.60  1.76 


2.25 

l"85 


2.35 

1.72’.j 

1.90 


1.45  1.60 


Southern 

1.10  . 

1.16  . 

1.20  . 


2.00 

1.40 

1.80 


3.50 


10.60  11.00 
6.76  6.25 

3.90  4.20 

9.60  10.60 

5.25  5.50 

3.66  3-«-5 


September  25,  1939 


25 


WANTED  and  FOR  SALE 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  time,  per  line  40  cents,  four 
or  more  times,  per  line  30  cents,  minimum  charge  per  ad,  $1.00. 
Count  eight  average  words  to  the  line.  Count  initials,  numbers, 
etc,,  as  words:  Short  line  counts  as  full  line.  Use  a  box  number 
instead  of  your  name  if  you  like.  The  Canning  Trade,  20  S. 
Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co,,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange  ?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Slightly  used  Model  B  Monitor  Whirlpool  Blan- 
cher  in  excellent  condition.  Can  be  seen  at  plant  between 
Norfolk  and  Suffolk.  Eberwine  Brothers,  Inc.,  Suffolk,  Virginia. 


WANTED— CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 


HELP  WANTED 


WANTED:  Capable  manager  with  modest  capital  for  fully 
equipped  potato  processing  plant.  Tatoe  Industries,  Inc,,  Matti- 
tuck,  Long  Island,  N.  Y. 


WANTED:  Experienced  canner  for  pork  and  beans,  soups 
and  vegetables,  to  invest  four  hundred  dollars  as  one-sixth 
inTciest  or  to  work  without  interest  in  business.  Splendid 
opi  ui  tunity.  Address  Box  B-2386,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED:  By  salesman  with  years  of  experi¬ 
ence  in  label  field,  Tri-States  and  New  York,  to  sell  this  or  any 
other  line  to  food  industry.  Will  go  anywhere.  Carl  P.  C. 
Virgin,  48  Prospect  Street,  Trenton,  New  Jersey. 


A  BIG  DIFFEREHCE  IN  PERFORMANCE 

QUALITY  AND  PRODUCTION  COST 

Greater  Capacity — Utterly  Dependable 
•  Indiana  Pulpers,  Finishers  and  Juice  Extractors 
are  outstandins  in  performance.  They  afford  a 
Sreater  volume  of  production -a  fine  quality  of 
product— at  a  much  lower  production  cost.  They 
cut  down  payroll  costs.  They  are  sturdily  built, 
last  indefinitely  and  require  little  upkeep. 

SUPPLIES,  ACCESSORIES,  SUNDRIES 

Your  copy  oi  Lanssenkatnp  Catalos  No.  38  is  a  valuable  reference  book  For  anyth! ns  that  is 
required  in  a  cannins  plant.  Consult  it  first,  whenever  you  are  in  need. 

F.  H.  LANGSENKAMP  CO. 

'^Efficiency  in  the  Canning  Plant"  INDIANAPOLIS,  IND. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


TiHtiE  iLlNCtqnEDOt  K/estmmster.Jfd. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


BERLIN  CHAPMAN 

BERLIN*WISC0NSIN  U.S.A. 


M 

1  CANNING  NIACHINERY 

A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


j 

t 

L 


PHILLIPS  SALES  COMPAIMY,  Inc. 

Brokers  and  Commission 


Gunned  G'ooJs  a  nd  Gt 


SupolU 


anners  ^uppLies 


Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers'  accounts  solicited. 

CAMBRIDGE  •  MARYLAIMD,  C.  S.  A. 


26 


THE  CANN  I  NC  TRADE 


September  25,  1930 


WHERE  TO  BUY 

— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BOOKS,  on  canning,  iormulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 


CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  111. 

CANNED  FOODS 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 

E.  J.  Judge,  Alameda,  Calif. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  Yolk  City 
Phillips  Can  Company,  Cambridge,  Md. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 

I  SHOULD  SAY  NOT 

Sheriff :  Say,  young  lady,  there’s  no  swimming  here 
in  this  lake. 

Pretty:  Well,  why  didn’t  you  tell  me  that  before  I 
got  undressed. 

Sheriff :  Wal,  there  ain’t  no  law  agin  that! 

Mother  (entering  room)  :  Why  Mabel,  get  right 
down  from  that  man’s  knee. 

Mabel :  No,  I  got  here  first. 

GOOD  HUNTING 

The  husband,  who  had  been  away  for  a  week-end  of 
shooting  stopped  in  at  a  butcher  shop  and  asked,  “Have 
you  any  ducks?” 

“Ducks  aren’t  in  season,”  replied  the  butcher,  “but 
I  can  let  you  have  a  nice  leg  of  lamb.” 

“Don’t  be  silly,”  shouted  the  husband,  “How  can  I 
tell  my  wife  I  shot  a  leg  of  lamb  ?” 

DOGGONE  1 

“I  had  an  embarrassing  experience  last  night.  At 
a  party  I  accidently  sat  on  the  hostess’  Pekingese”. 

“What  happened  ?” 

“Oh,  nothing.  He  had  a  muzzle  on.” 

COLOR  BLIND 

Man  (in  gown  shoppe)  :  I’d  like  to  buy  a  nice 
ensemble  for  my  wife. 

Saleslady :  Is  she  a  blonde  or  brunette  ? 

Man:  She’s  er,  ah,  wait  a  minute.  I’ll  call  the 
beauty  shop  and  find  out. 

GOODBYE 

“A  tramp  was  at  our  backdoor  begging  my  wife  for 
food  yesterday,  but  I  yelled  and  you  should  have  seen 
him  scram  1” 

“Really?  What  did  you  yell?” 

“I  yelled,  ‘Ouch !  My  indigestion !’  ” 

LOOK,  LOOK! 

Artist :  Look  lady,  would  you  like  to  buy  this  hand¬ 
some  landscape? 

Lady :  Absurd !  Why,  it’s  frightful ! 

Artist:  Lady,  I  paint  only  what  I  see. 

Lady:  Well,  you  shouldn’t  paint  when  you’re  in 
that  condition. 

SAFE 

Seven-year-old :  Mama,  can  I  go  down  to  the  beach 
for  a  swim? 

Mother:  No,  sir!  I’ve  told  you  again  and  again 
that  you  can’t  go  swimming. 

Kid:  But  Daddy’s  in  swimming. 

Mother:  Well,  Daddy’s  insured! 


5  ptember  25,  1939 


THE  CAN  N  INC  TRADE 


PHILLIPS  CAl^  COMPANY 

^Alanufaclurers  of  (Packers  Saniiartf  Cans 


. .  division  of  ike  . . 

PHILLIPS  PACKIIVG  COIHPAIMY, 

'J^acken  of  Phillips  Pelicious  QualUif  Canned  ^ooJs 

CAMBRIDGE  •  MARYLAND,  L.S.A. 


The  Sixth  Edition  of 


''Every 

Conner 


copy  of 
this 


Postagi 

Prepail 


^  Qompiete 

Go44^A^  In 
QcuuvUui 


A  complete,  practical  and  up-to-date  canners’  text¬ 
book,  answering  any  questions  that  may  arise  relative 
to  proper  methods  of  canning.  It  covers  every  phase 
of  processing  vegetables,  fruits,  fish,  meats,  soups, 
preserves,  jellies,  sauces,  etc. 


THE  CANNING  TRADE 

The  Canned  Foods  Authority 

BALTIMORE  20  s.  gay  street  MARYLAND 


Size  6x9,  360  pases,  BeautiFully  Bound. 
Stamped  in  Gold. 


NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  .  110  EA»'C;*42nd  STREET  •  NEW  YORK  CITY 

S»let  OtticM  «nd  Plant.  •  NEW  YORK  CITY  •  BALTIMORE  •  MASl>ETH,  N.  Y.  •  CHICAGO  •  BOSTON  .  DETROIT  •  HAMILTON,  OHIO 


:  SOAT 


You'll  not  fumble 
a  single  chance 
at  the  Peak  of  the  Pack 
with  "NATIONAL" 
ever  ready  to  place 
CANS  at  your  door  • 
to  check  your 
mechanical  equipment  • 
to  advise  in  a 
technical  way ! 

The  experience  of 
30  canning  seasons 
matches 
"NATIONAL"  Service 
to  the  speed 
of  arriving 
crops. 


